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Item 7.01 Regulation FD Disclosure.

The Company has updated its website investor presentation to include the results from the quarter ended December 31, 2013. A
copy of the slides of the updated investor presentation are attached to this Current Report on Form 8-K as Exhibit 99.1. These slides will be
posted on the “Investor Relations” area of the Company’s website at www.mandalaydigital.com. From time to time, the Company may also
use this presentation in conversations with investors and analysts.

The information in this report (including Exhibit 99.1 hereto) is being “furnished” and shall not be deemed “filed” for the purposes of
Section 18 of the Securities Exchange Act of 1934, as amended, is not subject to the liabilities of that section and is not deemed incorporated
by reference in any filing under the Securities Act of 1933, as amended, or the Securities Exchange Act of 1934, as amended, except as shall
be expressly set forth by specific reference in such a filing.

Item 9.01 Financial Statements and Exhibits.
(d) Exhibits

EXHIBIT

NO. DESCRIPTION

99.1 Investor Presentation Slides

SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by
the undersigned thereunto duly authorized.

Mandalay Digital Group, Inc.
Dated: February 24, 2014 By:  /s/Jeffrey Klausner

Jeffrey Klausner
Chief Financial Officer
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99.1 Investor Presentation Slides
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Safe Harbor Statements.

Statements in this presentation concerning future resulfs from operatic ancial position, economic conditions, product releases and
any other statement that may be consir i ffutt vents, including without fimitz
regarding future profitability and expecied fiscal 2014 revenues, carrier bf | carrier) relationships and product ramp up are
"forward-laoking statements” (within the meaning of Section 27A of the Securities Act o s amended, and Section 21E of the
rities Exchang a5 v
e actual results to differ materially from those uch stale . We claim the protecfion
contained in the Private Secunities Litigation Reform A 1995 related to these forward looking statements. Thes
inherent and deal spe allenges in converting discussions with carriers into actual contractual relationships, pro
new products in a itive marketplace, the potential for unforeseen or underestimated cash requirements or liabilities,
to dispositions (like the Twisthox disposition) such as succ

reported GAAP v as a smaller company to manage intemational operations, its ability given
the Company's limifed resources to identify and consummate acquisitions, varying and often unpredictable levels of orders, the
challenges inherent in technology development necessary to maintain the Company's competitiv antage such as adherence to
release schedules and the costs and time required for finalization and gaining market acceptance of new products, changes in
economic conditions and market demand, rapid and complex changes o
by competitors, and other risks including

ith the Securities and Exchange Commission (SEC), press releases and other commun
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Corporate Profile.

NASDAQ

Share Pri

Insider / Affiliate Ownership™
Avg. Volume (3 month)
enue Guidance

s domes

MNDL
§4.12
$141 million
34.2 million
42%
160,536

$25.0 to $27.0 million

120
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The Company.




Company History.

Building our business through strategic acquisitions and organic growth

Digital Turbine (DT) -
1e: Y abling media compani ile carriers, and OEM partners to take adva
multiple mc . ;

set in MNDL portfolio.

Logia Mob
Israel-based zlope nlice and provide lionships with over 500 application
evelopers h ating i ' 20 countri
. Multiple ibution ¢ and complementary technology to add to the DT

user experience. Acquisition of DT Ignite.

MIA - Acquired in April 2013.

d solutions provider with extensive content license:
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Seasoned Management and World Class Board of Dlrectors.

Board of Directors

Peter Guber Rob Deutschman Paul Schaeffer Chrrs Rogers Jeff Kansh
Chairman Directar Director Dir

8 &t = @ I
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The Opportunity.




Mobile Market Opportunity.
THE MARKET IMPLICATION
Enormous Market Opportunity:
ter,
Andreid is where device 05 gro

While capturing attention and hype, Apple is a relatively sm
of global devi

“ommon standar 5 HTML5 best
all platforms tting' on

Mobile growing and mainstream way to buy content.

rs have the most to gain and lose.




MNDL Ripe to Capitalize From Recent Market Trends.

Macro Trend

of Facebook's mo EVENUES C 2. Operators currently NOT participating in this re
nships in last ¢ ' m— DT Ign d '

allow

--li'_--
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The Products.




An End-to-end Mobile Content Solution.

<z Marketplce

2 Lonfent”

* Musi

s
.

Fuffill
= Monetize
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Ignite Product Overview. . [gnife

Control for the carrier and OEM for monetization of their subscriber

. App management service that enables mobile operators
and OEMSs fo contr ge and monetize the
stalled (pre or post) on smartphone

- Controls the entire installing pr s for internal or third
party apps.

Allows mobile operators and OEMs to obtain a new
advertising revenue stream from pre and post installs.

() personalized service packages and application
bundles by nent and/or devi &

. Provides tools for full analysis and reporting.
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Digital IQ Product Overview. i0

Organizing apps through user-specific marketing and search

. Intelligently unscrambles thp myriad of available content to deliver a
redefined and personalized user experience (“UX").

- Innovative cross-platform user experience and Content Management
System (CMS) delivers the app to the user.

- Sits atop each of the various operating systems.

amle%lw integrated ac complete mobile experience (web,
vice, carrier deck, apps, contacts).

- Intelligent recomme on engine featuring a global marketplace with
carrier-branded capability.

- Brand pages that support merchandise and ticket purchases.

- Single sign-in, one-click purchasing tha vers more on-deck content
purchas
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Content Management Overview. memerp!am' —

An alternative and competitive app and content platform Y=L 7.4

—

Becz in the Trap (feat. 2 ——

Chainz)
: 2 =, ki Minaj
. The only marketplace dedicated for carriers and OEMs to compete '
with Google Play and iTunes.
- Over 100,000 applications serving over 2( tomers in
more than 50 countries.

. The No.2 Music Retailer in Aus

- Streaming music product (similar to Spotify).

. Access to 2 million eBook fitles, plus reader.

. Customers include tier-one operators such as Vodafone, Telstra,
SingTel, Telecom ltalia, and Cellcom.
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DT Pay Product Overview.

Closes the loop on content to billing

. Connectivity to Operators as the *Visa® for pr
transactions.

- Enable ¢
diret

- Launched in Australia:

Currently $9 million revenue run-rate.

Now launching product in new markets, including ltaly (across 4
carriers).
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The Customers.
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Current Access to Over 1 Billion Subscribers.

OFPERATOR SUBSCRIBERS PRODUCTS STATUS

Vearizon E anite, 1 Law

Cellcom (lsrael)

SingTel**

Axis Indc

TIM, Vi

wvead | Turks

Telstra**

Vodafone Australia**

Sun, G . Smart (Philippines)™
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Current Access to Over 1 Billion Subscribers
(continued).

OFERATOR SUBSCRIBERS PRODUCTS STATUS
Cricket ~5M
CNT (Ecuador)
AIS (Thailand)**
MSAl (India)

ALL US CARRIERS (VZ marketing)
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The Models and Numbers.




Business Model Example: IQ and Content Management.

Consumer purchases a $1.00 application:
$.30 to Operator, $.50 to Content Publisher.
.20 to Digital Turbine (Operator pays sales / VAT tax).
- Average customer life of 36 months (3% churn).

. $.20 net revenue x .83 / month spend x 36 months =
56 lifetime value / customer.

CUSTOMERS i N 100M 500M

36-MONTH NET
REVENUE
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Business Model Example: Ignite.

Operator pays set-up fee for Ignite system (from $100K - $500K):
. Sliding revenue scale per device (average $.25).

. Revenue for DT for each pre-loaded device, regardless
of customer behavior/spend.

DEVICES : 100M 500M

REVENUE

DT and operator share revenue from CPI advertising:

. Range per campaign of $1-$2 per slot (assumes $1.50, 50% revenue share and 4 slots per device)

DEVICES 1 M 10M 50M 100M

REVENUE
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The Current Metrics — Recap.

+ Total global smart phone market = ~ 6 billion units (Asia Pacific planning to grow at
~6x greater than the US)

MNDL current total addressable market = ~1 billion units

MNDL technologies currently deployed on 31 million units (~400,000 DT Ignite™
installations completed and additional pending on new phone releases)

MNDL products and technologies used on 2.0-2.5 million unique devices, or an
average of 2.25 million for the month of January 2014

MNDL realized ~$3.00 in ARPU for for the month of January 2014 with varying
margins versus an industry average $1.00

Management focus — INCREASING DEPLOYMENTS and UNIQUE USAGE
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Summary Financials.

Zero debt on balance sheet, assets unencumbered
Fiscal 2014 revenue guidance at $25mm to $27mm (3/31 year-end)

Logia + MIA are established and growing content businesses with products and
relationships that can be leveraged into other DT products.

Drivers for Growth in FY14 are DT Ignite, DT Content and DT Pay.
DT IQ accelerates growth in FY15.
Diversified revenue streams combined with scalable business model will

generate meaningful profitability.
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Compelling Valuations.

PRODUCT COMPARABLES




Other Key Opportunities.

Strategic Opportunities:
- Continue acquisitions to accelerate distribution, technology, and rewve

- Accelerate investment against strateg

Operational Opportunities:
. Cost-per-Install (CPI) deals for Ignite.
le music streaming as entry point for other services.

- Emerging Markets (Africa, Latin America, Southeast Asia).
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Contacts.

Investor Relations
Schleimer

Mandalay Dig

Direct: ;

Mobile;
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