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Item 7.01 Regulation FD Disclosure.
 
A copy of the Company’s updated investor presentation is attached to this Current Report on Form 8-K as Exhibit 99.1. These slides will be
posted on the “Investor Relations” area of the Company’s website at www.digitalturbine.com. From time to time, the Company may also use
this presentation in conversations with investors and analysts.
 

The information reported in Item 7.01 shall not be deemed "filed" for any purpose, including for the purposes of Section 18 of the
Securities Exchange Act of 1934, as amended (the "Exchange Act"), or otherwise subject to the liabilities of that Section. The information in
Item 7.01, including Exhibit 99.1 attached hereto, shall not be deemed incorporated by reference into any filing under the Securities Act of
1933, as amended, or the Exchange Act regardless of any general incorporation language in such filing.
 
Item 9.01 Financial Statements and Exhibits
 
Exhibit No.  Description

99.1  Investor Presentation Slides
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SIGNATURES

 
Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by
the undersigned thereunto duly authorized.

 
     
  Digital Turbine, Inc.
   
   
Dated: March 24, 2015  By:  /s/ Andrew Schleimer 
 

   
Andrew Schleimer
Executive Vice President and Chief Financial Officer
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Exhibit 99.1

 
 
 

D igital T urbine, Inc. Investor P resentation

 



 

S afe H arbor S tatem ents. S tatem ents in this presentation that are not statem ents of historical fact and that concern future results from  operations, financial position, econom ic conditions, product releases, revenue and product synergies, cost savings, product or com petitive enhancem ents and any other statem ent that m ay be construed as a prediction of future perform ance or events, including that A ppia's technology w ill enhance D igital T urbine's existing products or foster new  technology innovation, perceived benefits from  the business com bination, that the acquisition w ill result in increased revenue, cost savings and better com petitive position, or that D igital T urbine w ill successfully integrate A ppia’s technology, are forw ard - looking statem ents that speak only as of the date m ade and w hich involve know n and unknow n risks, uncertainties and other factors w hich m ay, should one or m ore of these risks uncertainties or other factors m aterialize, cause actual results to differ m aterially from  those expressed or im plied by such statem ents . T hese factors include the effect of the A ppia acquisition on relationships w ith custom ers, operating results and business generally ; the ability to expand the com bined com pany’s global reach, accelerate grow th and enhance a scalable, low  - capex business m odel that drives E B IT D A  ; failure to realize anticipated operational efficiencies, revenue (including projected revenue) and cost synergies and resulting revenue grow th, E B IT D A  and free cash flow  conversion ; inability to refinance the assum ed debt or to refinance the debt on favorable term s ; unforeseen challenges related to relationships w ith operators, publishers and advertisers and expanding and m aintaining those relationships ; the ability to execute upon, and realize any benefits from , potential value creation opportunities through strategic relationships in the future or at all, including the ability to leverage advertising opportunities effectively and increase revenue stream s for carriers ; unforeseen difficulties preventing rapid integration of A ppia’s app - install infrastructure into D igital T urbine’s existing platform  ; the inherent and deal specific challenges in converting discussions w ith carriers into actual contractual relationships ; the C om pany’s ability as a sm aller com pany to m anage international, and as a result of the proposed m erger, larger operations ; varying and often unpredictable levels of orders ; the challenges inherent in technology developm ent necessary to m aintain the C om pany’s com petitive advantage ; the potential for unforeseen or underestim ated cash requirem ents necessary to enable the transaction synergies to be realized, and other risks including those described from  tim e to tim e in D igital T urbine’s filings on F orm s 10 - K  and 10 - Q  w ith the S E C , press releases and other com m unications . Y ou should not place undue reliance on these forw ard - looking statem ents . T he C om pany does not undertake to update forw ard - looking statem ents, w hether as a result of new  inform ation, future events or otherw ise, except as required by law  . U se of N on - G A A P  F inancial Measures . T o supplem ent the C om pany’s condensed financial statem ents presented in accordance w ith U  . S  . G enerally A ccepted A ccounting P rinciples (“ G A A P  ”), D igital T urbine uses non - G A A P  m easures of certain com ponents of financial perform ance, the exact am ount of w hich are not currently determ inable . T hese non - G A A P  m easures include non - G A A P  adjusted gross profit and gross m argin and non - G A A P  adjusted E B IT D A  . F urtherm ore, the expected non - G A A P  results are subject to com pletion of the C om pany’s year - end accounting processes, w hich include the finalization of several item s that could affect these results . T hese item s include, am ong others, estim ation of certain contingent liabilities and the finalization of the C om pany’s provision for incom e taxes . F inal results could also be affected by certain subsequent events in accordance w ith G A A P  . N on - G A A P  m easures are provided to enhance investors’ overall understanding of the C om pany’s current financial perform ance, prospects for the future and as a m eans to evaluate period - to - period com parisons . T he C om pany believes that these non - G A A P  m easures provide m eaningful supplem ental inform ation regarding financial perform ance by excluding certain expenses and benefits that m ay not be indicative of recurring core business operating results . T he C om pany believes the non - G A A P  m easures that exclude such item s w hen view ed in conjunction w ith G A A P  results and the accom panying reconciliations enhance the com parability of results against prior periods and allow  for greater transparency of financial results . T he C om pany believes non - G A A P  m easures facilitate m anagem ent’s internal com parison of its financial perform ance to that of prior periods as w ell as trend analysis for budgeting and planning purposes . T he presentation of non - G A A P  m easures is not intended to be considered in isolation or as a substitute for, or superior to, the financial inform ation prepared and presented in accordance w ith G A A P  . N on - G A A P  A djusted gross m argin is defined as G A A P  gross m argin adjusted to exclude the effect of intangible am ortization expense . R eaders are cautioned that non - G A A P  A djusted gross m argin should not be construed as an alternative to gross m argin determ ined in accordance w ith U  . S  . G A A P  as an indicator of profitability or perform ance, w hich is the m ost com parable m easure under G A A P  . N on - G A A P  A djusted E B IT D A  is calculated as G A A P  net loss excluding the follow ing cash and non - cash expenses : interest expense, foreign transaction gains (losses), debt financing and non - cash related expenses, debt discount and non - cash debt settlem ent expense, gain or loss on extinguishm ent of debt, incom e taxes, asset im pairm ent charges, depreciation and am ortization, stock - based com pensation expense, change in fair value of derivatives, fees and expenses related to acquisitions and discretionary bonus expenses . B ecause A djusted E B IT D A  is a non - G A A P  m easure that does not have a standardized m eaning, it m ay not be com parable to sim ilar m easures presented by other com panies . R eaders are cautioned that N on - G A A P  A djusted E B IT D A  should not be construed as an alternative to net incom e (loss) determ ined in accordance w ith U  . S  . G A A P  as an indicator of perform ance, w hich is the m ost com parable m easure under G A A P  . N on - G A A P  adjusted gross profit and gross m argin and adjusted E B IT D A  are used by m anagem ent as internal m easures of profitability and perform ance . T hey have been included because the C om pany believes that the m easures are used by certain investors to assess the C om pany’s financial perform ance before non - cash charges and certain costs that the C om pany does not believe are reflective of its underlying business . ©  2015 D igital T urbine, Inc. 2

 



 

A genda Market O pportunity D igital T urbine’s S olution D istribution &  C ustom ers T eam  &  Investors F inancial O verview  ©  2015 D igital T urbine, Inc. 3

 



 

S m artphones &  apps are the technology platform  of our tim e 1.4B n + 2B n 1.3M sm artphones shipped in 2014 sm artphones predicted to ship in 2015 apps on both G oogle P lay and the A pp S tore + 100k new  apps each m onth S m artphone shipm ents are predicted to exceed m ore than 2 billion devices in 2015, w hile application developm ent across G oogle P lay and iO S  soars ©  2015 D igital T urbine, Inc. 4

 



 

86%  O f m obile tim e spent on applications U ntapped Monetization O pportunity A pps continue to dom inate m obile w eb A pp discovery is a challenge w ith m ore than 2.6M+  apps T otal m obile app revenue forecast to reach $46B  in 2016 Mobile is 20%  of m edia tim e, but only 4%  of advertising spend ©  2015 D igital T urbine, Inc. 5

 



 

F acebook is currently driving approxim ately $2.5 billion in quarterly m obile ad revenue F B  stock hits low  of $17.73 on S eptem ber 4, 2012 L aunches app install ads on O ctober 17, 2012 F acebook now  has generated over 700M dow nloads w ith 1.2 billion m obile m onthly active users F acebook P arallel S ource: F acebook F ourth Q uarter 2014 R esults ©  2015 D igital T urbine, Inc. 6

 



 

O ur Mission T he ‘A pp E conom y’ is exploding and redefining both industries and hum an lives. O ur m ission is to deliver the right app to the right custom er at the right tim e…anyw here on the planet.

 



 

B uild the G oogle A dWords for A pps to allow  any T hird P arty to m onetize m obile w hile developing a cohesive product suite containing A dvertising, C ontent (C MS ), and P ay to provide an end - to - end ecosystem  for any 3 rd P arty to ‘plug - in’ and m onetize. � � T he S trategy ©  2015 D igital T urbine, Inc. 8

 



 

A ppia N etw ork E xpand other partners/supply sources S ell A dvertising Ignite and IQ  S ell C ontent MarketP lace and P ay D T  Media S upply ongoing pipeline for D T  Media O ur B usiness ©  2015 D igital T urbine, Inc. 9

 



 

A genda Market O pportunity D igital T urbine’s S olution D istribution &  C ustom ers T eam  &  Investors F inancial O verview  ©  2015 D igital T urbine, Inc. 10

 



 

D igital T urbine Media w ill focus as an advertiser solution for unique and exclusive carrier inventory. T he prim ary products w ill be D T  Ignite &  D T  IQ . D igital T urbine Media A ppia , w ill continue to scale as a leading w orldw ide m obile user acquisition netw ork, focused on m ultiple dem and and supply solutions that have sustainability in the m arket. A ppia C ore D efining A ppia C ore vs. D T  Media ©  2015 D igital T urbine, Inc. 11

 



 

What w ill m ake our businesses have sustainable differentiation ? 1 2 A ppia C ore A ppia C ore – A ble to run a profitable perform ance app - install business w hile building an A P K  m anaged D S P  and leveraging D T  A d U nits for P ublishers D igital T urbine Media D igital T urbine Media – U nique A d U nits as the ow ner of the hom escreen of the device S ustainable D ifferentiation ©  2015 D igital T urbine, Inc. 12

 



 

S olution O verview  m obile device m anagem ent solution w ith targeted app distribution capabilities D igital T urbine Ignite custom ized user experience and app discovery tool D igital T urbine IQ  an application and content store D igital T urbine Marketplace D igital T urbine P ay content m anagem ent and m obile paym ent solution ©  2015 D igital T urbine, Inc. 13

 



 

D T  Ignite A pp m anagem ent service that enables m obile operators to control, m anage and m onetize the applications that are installed (pre or post) on sm artphone devices C ontrols the entire install process for internal third party apps A llow s m obile operators to obtain a new  advertising revenue stream  from  pre and post installs O ffers personalized service packages and application bundles by segm ent and/or device type P rovides tools for full analysis and reporting ©  2015 D igital T urbine, Inc. 14

 



 

� D ynam ic recom m endations U ser focused Increm ental revenue source D ata - driven Multiple delivery channels but one set of intelligence and backend system s to enable delivering the correct app to the correct person. R ight person, right app, right tim e D T  IQ  ©  2015 D igital T urbine, Inc. 15

 



 

D igital T urbine’s Ignite sim plifies the conversion flow  for app installs from  6 steps to 2 steps, creating an order of m agnitude increase in m obile m onetization 1: O pen app or m obile w eb site C urrent F low  for F acebook, A ppia, and others 2: C lick on m obile ad for app install 3: G o to app store or G oogle P lay 4: Install A pp 5: O pen A pp ©  2015 D igital T urbine, Inc. 16 O ptim izing U ser F low  -- Increase P erform ance

 



 

D igital T urbine Ignite F low  1 2 3 O ptim izing U ser F low  -- Increase P erform ance D igital T urbine’s Ignite sim plifies the conversion flow  for app installs from  6 steps to 2 steps, creating an order of m agnitude increase in m obile m onetization ©  2015 D igital T urbine, Inc. 17

 



 

A genda Market O pportunity D igital T urbine’s S olution D istribution &  C ustom ers T eam  &  Investors F inancial O verview  ©  2015 D igital T urbine, Inc. 18

 



 

C ustom ers L everaging the D T  Media P latform  ©  2015 D igital T urbine, Inc. 19

 



 

P ublishers L everaging A ppia C ore P latform  A ppia partners w ith 250+  P ublishers to m onetize their m obile traffic ©  2015 D igital T urbine, Inc. 20

 



 

A pp Install A dvertisers A ppia w orks w ith 150 +  A dvertisers &  A gencies, including 60 of the top 100 grossing apps on the A pp S tore and G oogle P lay ©  2015 D igital T urbine, Inc. 21

 



 

0 20 40 60 80 100 120 A pr-11 Jun-11 A ug-11 O ct-11 D ec-11 F eb-12 A pr-12 Jun-12 A ug-12 O ct-12 D ec-12 F eb-13 A pr-13 Jun-13 A ug-13 O ct-13 D ec-13 F eb-14 A pr-14 Jun-14 A ug-14 O ct-14 D ec-14 F eb-15 Millions #1 Independent A pp Install N etw ork C  rossed 100M sponsored app installs to date in F ebruary 2015 ©  2015 D igital T urbine, Inc. 22

 



 

A genda Market O pportunity D igital T urbine’s S olution D istribution &  C ustom ers T eam  &  Investors F inancial O verview  ©  2015 D igital T urbine, Inc. 23

 



 

R evenue G uidance – F Y  15 and F Y  16 $28M - $32M $58M - $62M $110M - $130M $0M $20M $40M $60M $80M $100M $120M $140M F Y 15 A s-reported basis F Y 15 P ro F orm a* F Y 16 G uidance * A ssum es A ppia ow ned for full fiscal year 2015 ©  2015 D igital T urbine, Inc. 24

 



 

F Y  2016 G uidance C om ponents T otal full year revenue for com bined com pany in the range of $110 - 130M • A ppia C ore and D T  C ontent businesses create a baseline of revenue at approxim ately 50+ %  of the m idpoint • A dvertising business including D T  Ignite and D T  IQ  represents rem ainder of revenue D T  C ontent • C ontinued m odest grow th in the C ontent business • D ec - 14 revenue of ~ $2M A U D  in D T  A P A C , provides strong base for C ontent business grow th A ppia C ore • C Y  Q 4 14 revenue $9.1M, excluding D T  up from  $6.7M and $7.8M in C Y  Q 2 and C Y Q 3 respectively A dvertising B usiness • C ontinued m om entum  in the A dvertising business, driven by the ram p in D T  Ignite and D T  IQ  supported by expert resources acquired w ith A ppia, as w ell as revenue synergies from  the deal • F ocus on m axim ization of yield per device F ull year N on - G A A P  adjusted gross m argin in m id - 30%  range P ositive full year N on - G A A P  A djusted E B IT D A  F iscal 2016 first quarter revenue to be the in range of $17 - 19 m illion ©  2015 D igital T urbine, Inc. 25

 



 

Illustrative C ontent revenue m odel E nd U ser purchases content • T raditional C arrier content services, transactional content sales for services built, hosted and m anaged by D igital T urbine • A P I billing product enables third parties to m onetize their services via direct carrier billing • R evenue is recognized net of carrier revenue share • D T  m anages the paym ent process for suppliers and third parties $3.00 $2.10 D T  bills C arrier P P D  less t axes less C  arrier R  ev S hare $1.47 D T  pays content suppliers and third parties $0.63 D T  m argin varies by content type and supplier ©  2015 D igital T urbine, Inc. 26

 



 

Illustrative A dvertising revenue m odel D igital T urbine Media collects C P I rate from  A dvertiser $3.00 G ross P rofit for D igital T urbine Media $0.60 D igital T urbine Media ‘sells ’ the advertising to D T  A m ericas, E ME A , or A P A C ; D igital T urbine G ross R evenue $2.40 R evenue S hare w ith O perator (varies by O perator) $1.20 G ross P rofit for D igital T urbine G roup ($1.20 +  $0.60) $1.80 • P ro form a for the A ppia transaction, cam paigns for D T  Ignite and D T  IQ  w ill generally be sourced by D igital T urbine Media (form erly A ppia) • D igital T urbine Media “sells” the advertising to D igital T urbine A m ericas, E ME A , or A P A C  • O verall G ross P rofit to D igital T urbine G roup to increase G ross P rofit for D igital T urbine A m ericas, E ME A , or A P A C  $1.20 ©  2015 D igital T urbine, Inc. 27

 



 

A genda Market O pportunity D igital T urbine’s S olution D istribution &  C ustom ers T eam  &  Investors F inancial O verview  ©  2015 D igital T urbine, Inc. 28

 



 

E xperienced E xecutive T eam  B ill S tone – C hief E xecutive O fficer • 20+  years experience in carrier relations, w ireless, content, m edia, technology, m arketing and distribution • E xecutive positions at Q ualcom m , V erizon, and V odafone ©  2015 D igital T urbine, Inc. 29

 



 

E xperienced E xecutive T eam  • A ndrew  S chleim er – E xecutive V ice P resident and C hief F inancial O fficer – P resident, A u C ourant C apital C orp .; E V P  of S trategic D evelopm ent, D ick C lark P roductions; E V P  of S trategic D evelopm ent, S ix F lags; V P  of M& A , U B S  • Jam es A lejandro – C hief A ccounting O fficer and C ontroller – D ell, Inc. – D irector of A ccounting, N orth A m erica &  G lobal S & P  R evenu e • N ick Montes A m ericas and E V P  G lobal B usiness D evelopm ent – P resident, L ogia Mobile U S A ; P resident and C E O , V iva V ision; D irector of Multicultural Marketing, V erizon Wireless • Jon Mooney – E V P  G roup P roduct, O perations and D elivery – C hief O perating O fficer, MIA ; C ontent A cquisition &  S trategy, T elstra; P roduct Manager, T  - Mobile • K irstie B row n – E V P  G lobal F inance O perations – C hief F inancial O fficer, MIA ; C ontroller, MB lox • H arris T hurm ond – V P  P roduct – D irector of Mobile S oftw are D evelopm ent, D ell; P rogram  Manager, Microsoft • Z oe A dam ovicz – H ead of E ME A  and E V P  G roup T echnology D evelopm ent – C E O , X yo ; E xec positions D eloitte, Jam ster , F ox Mobile • Marcin R udolf – H ead of G roup T echnology – C hief T echnical O fficer and C ofounder, X yo ; C hief T echnical O fficer, V ulevu ©  2015 D igital T urbine, Inc. 30

 



 

E xperienced E xecutive T eam ; cont . • Jam ie F ellow s - C hief P roduct O fficer – S V P  of P roduct, Millennial Media; V P  of P roduct Managem ent, A O L ; D irector of P roduct, Managem ent A dvertising.com  • Jeff H enderson – V P  E ngineering and IT  O perations – D irector of E ngineering, N ovarra; D irector of E ngineering, Motricity • Jim  H arvey – S V P  A dvertising S ales – V P  of C lient S trategy B rooks B ell, S V P  of C onsum er &  D eveloper S ervices, Motricity • Matt T ubergen – V P  of B usiness D evelopm ent and S upply – S V P  &  G M of U S A , T aptica; P roduct Manager, R echarge S tudios W3i; C o - F ounder, A zom ob; D irector, T H Q  Wireless ©  2015 D igital T urbine, Inc. 31

 



 

B oard C om position R ob D eutschm an , C hairm an P eter G uber P aul S chaeffer C hris R ogers Jeff K arish B ill S tone Jud B ow m an C raig F orm an B oard of D irectors and S hareholder C om position 33%  12%  55%  %  S hares H eld F orm er A ppia Insiders P ublic F loat E quity O w nership S tructure S hareholder base com prised of D T  insiders, A ppia V C  investors*, and long - term  strategic investors ©  2015 D igital T urbine, Inc. 32 * T rident C apital, V enrock, D C M, N oro - Moseley, Wakefield G roup, R elay V entures and E ric S chm idt’s T om orrow  V entures

 


