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Item 7.01 Regulation FD Disclosure.

A copy of the Company’s updated investor presentation is attached to this Current Report on Form 8-K as Exhibit 99.1. These slides will be
posted on the “Investor Relations” area of the Company’s website at www.digitalturbine.com. From time to time, the Company may also use
this presentation in conversations with investors and analysts.

The information reported in Item 7.01 shall not be deemed "filed" for any purpose, including for the purposes of Section 18 of the
Securities Exchange Act of 1934, as amended (the "Exchange Act"), or otherwise subject to the liabilities of that Section. The information in
Item 7.01, including Exhibit 99.1 attached hereto, shall not be deemed incorporated by reference into any filing under the Securities Act of
1933, as amended, or the Exchange Act regardless of any general incorporation language in such filing.

Item 9.01 Financial Statements and Exhibits

Exhibit No. Description

99.1 Investor Presentation Slides




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by
the undersigned thereunto duly authorized.
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Dated: March 24, 2015 By: /s/ Andrew Schleimer
Andrew Schleimer
Executive Vice President and Chief Financial Officer
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Safe Harbor Statements.

Saternents in this presentation thot are not stoternents of historcal fact and
that concem futwe rewlls fom operations. finonciol posiion, aconomic
condifions, product releases, revenue and product synergies, cost sovings,
product or compelifive enhoncements and any other statement thot moy be
comstrued a: a prediction of fulure pedormance or events, including fhat
Appia's technology will enhonce Digital Turbing's exsting products o foster
new technalogy innovation, perceived benefits from the business combination,
fhat the acguisition will result in increcsed reverue, cost sovings ond belter
competitive postion, or that Digital Turbine will succesfully integrate Appia’s
technology. are forword-looking statements fthot speck only o3 of the date
mads and which invalve known and urknown risks, uncertointiss and other
factors which may. should one or more of these risks uncerainties or other
factors motedalize, couse actual resulfs to differ motedally from those
axpresed or implied by such stotements, These factons include the effect of
the Appia acquiifion on relofionships with customers, cperating results and
butiness generally; the abdity to expand the combined company's globel
reach, accelerate growth and enhance a scalable, lew-capes business mods]
that drives EBITCA: foilure to redlize onficipoted cperclional efiiciencies,
revenue (including projected rewvenua] and cost synergies and  resulfing
revenpe growth. EBITDA and free cosh flaw convession: inalidlity to refinonce
the asumed debt or fo refinonce the debi on favorable tarms; onforessen
challenges related fo relationships with opssaiors, publshers and adverdisers
and expanding and mantairing those rslationships: the ability to axscuta
upon, and redlize ony benefits from, potential value crecfion opporunifiss
through sfrategic relationships in the fulore or af all, ncludng the ability 1o
leveroge adverising opportunities effectively and increase revenue streams for
camers: unforeseen difficulies preventing roped integration of Appia’s opp-
instell infrastructure inte Digital Tubine's existing pletform: the inherent and
deal specific challenges in converting discussions with carriers inle actual
contractucl relofionships; the Compamy's ability oz o smaller company to
manage intemational, and as a resudt of the proposed merger, larger
operafions; varging and offen unpredictable levels of crdern: the challengss
inharant in techrology development necessary to maintain the Comparny's
compeatifive advantoge: the potentfial for unforsseen or undsrestimated cash
requirermnents necassary 1o encble the ransachon synergies to be redlized, and
other risks including those descibed from time fo time in Digital Turbine's filings
on Forms 106 and 10-Q with the SEC, press relgoses and  other
communications, You should net plocs undue relionce on these forvard-
looking statements. The Company does not underlake 1o update forard-
looking stotements, whether as a result of new informaticn, future events or
othersise, excepl as required by law.

o
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Use of Non-GAAP Financial Measures.

To supplement the Company's condensed financial statements prasentad in
occordonce with U5 Generlly Accepted Accounting Principles ("GaaR"|,
Digital Turkine uses non-GAAP maasuras of certain components of financial
perfornance, the exact amount of which are net cumently determinable.
Thess non-GAAR measures include non-5AAP adjusted gross profit and gross
margin end non-GAAP ediusted EBITDA, Furthermore, the expected non-GasP
results are subject to completion of the Comparny's yearend accounting
procasses, which include the finolizafion of several items that could offect
these resulls. These iterms include, among ofhers, esfimation of cartain
confingent lighilities and fhe finalization of the Company's prosision farincomes
taxers. Fingl resalts could alo be affected by cerlain subsagquant ewants in
ocoordonces with GaaP, Mor-GAAF mecsures are provided fo enhonce
imvestors’  overall  urderstanding of the Compary's  corent financial
perfornance, prespects for the fulure and o5 0 means o evaluate penod-te-
paricd compaisons. The Company belisves that these non-GasP meosures
previde meaningful supnlemental informatien regarding financial perfomance
by excluding certain expenses ond benefils that may nol be indoative of
recuming core busingss epercfing results, The Company believes the non-GAsP
rmeasures thal exclude such ifems when viewed in conjunction wilh GAAF
results and the accompamnying reconciliaticns enhonce the comporability of
resulls aganst poice periods and ciow I greater ransparency of fnancial
results. The Company believes non-GAAR measures facilitafe managsment's
interral comparisen of i3 financial perfformaonce fo that of pricr perods as well
as frend anabysis for budoeting and planning pumoses, The presenbation of
ron-GAAP measures s ot infended to be considered in Bsiation o a5 a
substitute for, or supetor to, the financial information prepared and presented
in accordonce with GAAP, Mon-GaaP Adjusted gross margin s defined os
GAAF groms morgin adjusted to exclude the effect of intangible amordization
expense. Reoders are cavtioned that non-GAAP Adjushed gross marngin shauld
nof be construed as an altemative o gross mangin determined in accordance
with U5, GAAP as anindicoter of profitabiity or pedomaonce, which is the most
comparable measure under GAAP. Hon-GAsP Adjusted ERMTDA s colculated
a5 GAAF net loss excluding he fallewing cash cnd ron-cash expentes: interast
expense, forsign fransaction gaoins (lesses), debt financing and non-cash
reloted expenses. debt discount ond non-cosh deot setflement expense. gain
or loss on exfinguishrment of debi, income foxss, assst impaiment charges,
depreciation aond amorfizofion, stock-based compensofion expense, chongs
in foir value of dervafives, fee: ond sxpersss eloted to acguisifions ond
discrefionany onus experses. Becouse Adjwsted EBTDA s o non-GasP
measure that does not howve a standordized meaning, it may not be
comparabde to simiar measures presented by other companies. Readers are
cauficnsd that Hon-GAAP Adjusted EBMDA should not be consfrued as an
oltemative ta nef incoms |loss) determined in accordance with LS, GAAP as
an indicatar of perfformance, which is the most comparable measwre under
GAAF, Mor-GAAR adusted gross profit and grass margin and adjusted EBTDA
are wsad by manogement as infemal measurss of profitobility and
perfornance, They hove been included because the Company believes that
the measwres ore used by carlain investors o assass the Company’s financial
perfernance before non-cosh charges and cerfain costs that the Company
does not believe ara reflactive of its underlying business.
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Market Opportunity
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Smartphones & apps are the
technology platform of our fime

1.4Bn  +2Bn 1.3M  +100k

smartphones smartphones apps on both new apps
shipped in 2014  predicted to shipin ~ Google Play each month
2015 and the App
Store

Smartphone shipments are predicted to exceed more than 2 billion devices
in 2015, while application development across Google Play and iOS soars

<X,
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867

Apps continue to
Of mobile time spent ‘

dominate mobile
web

Mobile is 20% of
media fime, but only
4% of advertising
spend

on applications

Untapped
Monetization
Opportunity App discovery is a
challenge with more

than 2.6M+ apps

Total mobile app
revenue forecast to
reach $46Bin 2014

N
digffd”ﬂfbmn‘? (s @ 2015 Digital Turkine, Inc.

on




Facebook Parallel

Facebook is currently driving approximately
$2.5 billion in quarterly mobile ad revenue

( ) FBstock hits low of $17.73 on September 4, 2012

@ Launches app install ads on October 17, 2012

Get aride in San Francisco with oha clck,
frack your drver on 2 map, and pay with

et Facebook now has generated over 700M
@ downloads with 1.2 billion mobile monthly
active users

Souwrce: Focebook Fowth Quaorter 2014 Results

dfgffa [ w© ® 2015 Digital Turbine, Inc.




<4 Our Mission

The ‘App Economy’ is
exploding and redefining
both industries and human
lives. Our mission is fo

deliver the right app to the
right customer af the right
fime...anywhere on the
planet.

%
digital furbine ™




The Strategy

Build the Google AdWords for Apps to allow any Third
Party to monetize mobile while developing a cohesive
product suite containing Advertising, Content (CMS), and
Pay to provide an end-to-end ecosystem for any 39 Party
to ‘plug-in' and monetize.

<X,
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Qur Business

Sell Content PR

MarketPlace and Pay Ignite and 1Q)

* Appia Network
Supply ongoing pipeline Expand other
for DT Media partners/supply sources

N
AL
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Digital Turbine’s Solution
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Digital Turbine Media

Digital Turbine Media will focus
as an advertiser solution for
unique and exclusive carrier
inventory. The primary products
will be DT Ignite & DT IQ.

Y
A&

© 2015 Digital Turl

Defining Appia Core vs. DT Media

Appia Core

Appia, will continue fo scale as
a leading worldwide mobile
user acquisition network,
focused on multiple demand
and supply solufions that have
sustainability in the market.

sssas Voiizon LTE  10:51AM LA

discoveracps.appiacom &

TP GAMES|APPS

bine, Inc.




Sustainable Differentiation

What will make our businesses have sustainable differentiation?

@ Digital Turbine Media
Digital Turbine Media — Unigue Ad Units as the owner of the homescreen
of the device

Appia Core
Appia Core - Able to run a profitable perfermance app-install business while
building an APK managed DSP and leveraging DT Ad Units for Publishers

. . W & 9515 Dicts Tobine, 48 )
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Solution Overview

Digital Turbine

Digital Turbine
Marketplace

an application and
content store

digifal

Digital Turbine 1Q

customized user
experience and app
discovery tool

Digital Turbine
Pay
content management

and mobile payment
solution

© 2015 Digital Turbine, Inc.




DT Ignite

B S,

- N
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Beez in the Trap (feat. 2

App management service that enables
mobile operators to control, manage and
monetize the applications that are installed
(pre or post] on smartphone devices

Conftrols the entire install process for internal
third party apps

Allows mobile operators to obtain a new
advertising revenue stream from pre and post
installs

Offers personalized service packages and
application bundles by segment and/or
device type

Provides tools for full analysis and reporting

@ 2015 Digital Turkine, Inc.




¥ 4T wAROes

Dynamic
recommendations

Data-driven

Incremental
revenue source

User focused

Pe®®

digifal

Right person, right app, right fime

Multiple delivery channels but
one set of inteligence and
backend systems to enable
delivering the correct app to the
correct person.

® 2015 Digital Turbine, Inc. 15




Optimizing User Flow -- Increase Performance

Digital Turbine’s Ignite simplifies the conversion flow for app installs
from 6 steps to 2 steps, creating an order of magnitude increase in
mobile monetization

Current Flow for Facebook, Appia, and others

1: Open app or
mabile web site

4: Install App 5: Open App
2: Click on 3 Gotoapp
mokile ad for store or Google
app install Flory
.vﬁ
W @ 2015 Digital Turkbine, Inc. 14
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Optimizing User Flow -- Increase Performance

Digital Turbine’s Ignite simplifies the conversion flow for app installs
from 6 steps to 2 steps, creating an order of magnitude increase in
mobile monetization

Digital Turbine Ignite Flow

0 2015 Digital Turbine, Inc. 17
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Distribution & Customers
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Customers Leveraging the DT Media Platform

S K Cellcom

vodafone
—)
e i atat
xk il
-:.)_ SingTel verizon
\oalt PR US Cellular
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Publishers Leveraging Appia Core Platform

Cupid*#
Qdrippler @y nomark

' ot

cheetahmobile

WoORDPRESS

metro-"Co.
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= @201
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App Install Advertisers

GAMELOFT D‘QNPE {Fiksu} 1+ hipmunk ,}% j oapaua
' sSTORMER
{ OGREE R84 roursquare @ Q
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®CBS opentable  Z#Zjillow Rouday
" @ BitRhymes s
motive ™ 2 < engp : :
) Enae T M PLAYSHOO
CASING {JWooga PANDORA
fetohrrad TRADEMOB l n Mpaltalk
= I 3 S -?1". e
m-tm = SK@UuT 3 Ao Y < jaﬁ]];
T | # 60 omyer  [amobee] 8T

Appia works with 150+ Advertisers & Agencies, including 60 of the top 100

grossing apps on the App Store and Google Play

® 2015 Digital Turbine, Inc.
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#1 Independent App Install Network
@@, @E, @E ifgfﬂée%ﬁgya&%ion?galls driven by Appia

1An
120

Millions

Crossed 1 00M sponsored app installs
to date in February 2015

dfg ifal A8 ® 2015 Digital Turbine, Inc.




Financial Overview
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Revenue Guidance —FY 15and FY 16

$140M
$110M - $130M
3120M \1‘1\\(\
@\D
3100 0010
S
-
SSl:J_f\_ﬂ
FEEM - FA2M

F60M

$40M $28M - $32M

- -

HOm
FY15 FY15 FYlé&
As-reported basis Pro Forma* Guidance
\vﬁ * Assumes Appid owned for Full fiscal vear 2015

e

o 2015 Digital Turbine, Inc. 24
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FY 2016 Guidance Components

Total full year revenue for combined company in the range of $110-130M
« Appia Core and DT Content businesses create a baseline of revenue at approximately 50+% of the
midpoint
* Advertising business including OT Ignite and DT IQ represents remainder of revenue

DT Content

* Continued modest growth in the Content business
* Dec-14 revenue of ~§2M AUD in DT APAC, provides strong base for Content business growth

Appia Core
* CY Q4 14 revenue 39.1M, excluding DT up from $&.7M and $7.8M in CY Q2 and CYQ3 respectively

Advertising Business

* Continued momentum in the Adverfising business, driven by the ramp in 0T Ignite and DT 1Q supported
by expert resources acquired with Appia, as well as revenue synergies from the deal

* Focus on maximization of yield per device

Full year Non-GAAP adjusted gross margin in mid-30% range

Positive full year Non-GAAP Adjusted EBITDA,

Fiscal 2016 first quarter revenue to be the in range of $17-19 million

® 2015 Digital Turbine, Inc.
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llustrative Content revenue mode|

digifal

End User
purchases
content

DT bills Carrier
PPD less taxes
less Carrier Rev
Share

DT pays content
suppliers and
third parties

DT margin
varies by
content type
and supplier

AT)
N

« Traditional Carrier content services,
transactional content sales for services
built, hosted and managed by Digital
Turbine

« API billing product enables third parties
to monetize their services via direct
carrier billing

» Revenue is recognized net of carrier
revenue share

« DT manages the payment process for
suppliers and third parties

® 2015 Digital Turbine, Inc.




llustrative Advertising revenue model

Digital Turbine Media collects CPl rate
from Advertiser

Gross Profit for Digital Turbine Media

Digital Turbine Media ‘sells’ the advertising
to DT Americas, EMEA, or APAC; Digital
Turbine Gross Revenue

Revenue Share with Operator (varies by
Operator)

Gross Profit for Digital Turbine Americas,
EMEA, or AFAC

Gross Profit for Digital Turbine Group
(51.20 + 50.50)

w\)g'

dfgffa [ g © 2015 Digital Turbine, Inc.

« Pro forma for the Appia
fransaction, campaigns for
DT Ignite and DT 1Q will
generally be sourced by
Digital Turbine Media
(formerly Appia)

« Digital Turbine Media “sells
the advertising to Digital
Turbine Americas, EMEA, or
APAC

« Overall Gross Profit to Digital
Turbine Group fo increase




Team & Investors
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Experienced Executive Team

Bill Stone — Chief Executive Officer
+ 20+ years experience in carrier

relations, wireless, content,
media, technology, marketing
and distribution

Execufive positions aft
Qualcomm, Verizon, and
Vodafone

Nt 9

verizon vodafone

® 2015 Digital Turbine, Inc.




Experienced Executive Team

digifal

Andrew Schleimer - Executive Vice President and Chief Financial Officer
— President, Au Courant Capital Corp.; EVFP of Strategic Development, Dick Clark
Froductions; EVFP of Strategic Development, Six Flags; VP of M&A, UBS
James Alejandro - Chief Accounting Officer and Controller
— Dell, Inc. - Director of Accounting, North America & Global 5&P Revenue
Nick Montes Americas and EVP Global Business Development
— President, Logia Mobile USA; President and CEQ, Viva Vision; Director of Multicultural
Marketing, Verizon Wireless
Jon Mooney- EVP Group Product, Operations and Delivery
— Chief Operating Officer, MIA; Content Acquisition & Strategy. Telstra; Product Manager, T-
Mobile
Kirstie Brown — EVP Global Finance Operations
— Chief Financial Officer, MIA; Controller, MBlox
Harris Thurmond- VP Product
— Director of Mobile Software Development, Dell; Program Manager, Microsoft
Loe Adamovicz — Head of EMEA and EVP Group Technology Development
— CEOQ, Xyo; Exec positions Deloitte, Jamster, Fox Mobile

Marcin Rudolf - Head of Group Technology
— Chief Technical Officer and Cofounder, Xyo; Chief Technical Officer, Vulevu

) Y,
ﬁh:- @ 2015 D
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Experienced Executive Team; cont.

Jamie Fellows - Chief Product Officer
— SVP of Product, Millennial Media; VP of Product Management, AOL; Director of
Product, Management Advertising.com

+ Jeff Henderson - VP Engineering and IT Operations
— Director of Engineering, Novarra; Director of Engineering, Moftricity

+ Jim Harvey - SVP Advertising Sales
— VF of Client Strategy Brooks Bell, SVP of Consumer & Developer Services, Motricity

Matt Tubergen - VP of Business Development and Supply

— SVP & GM of USA, Taptica; Product Manager, Recharge Studios W3i;
Co-Founder, Azomolb; Director, THQ Wireless

('h:- © 2015 Digital Turbine, Inc
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Board of Directors and Shareholder

Composition

Equity Ownership Structure

Board Composition

Rob Deutschman, Chairman

% Shares Held

33%
Peter Guber

1 9%
Paul Schaeffer '

Chiris Rogers

Jeftf Karish

E EO7
A 0

Bill 5tone
EFormer Appia MInsiders B Public Float

Jud Bowman

Craig Forman
: Shareholder base comprised of DT insiders, Appia
VC investors*, and long-term strategic investors

* Trident Capital, Venrock, DCM, Noro-tMoseley, Wakefield Grouvp,. Relay Veniures and
*l)ﬁ Eric: Schmidt's Tarmorow Ventures

r’h;‘.‘-
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