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Item 7.01 Regulation FD Disclosure.

A copy of the updated investor presentation of Digital Turbine, Inc. (the "Company") is attached to the Current Report on Form 8-K as
Exhibit 99.1. These slides also will be posted on the "Investor Relations" area of the Company's website at
http://ir.digitalturbine.com/. From time to time, the Company may also use this presentation in conversations with investors and analysts.

The information being reported in this Item 7.01 (including Exhibit 99.1 attached hereto) is being "furnished" and shall not be deemed
"filed" for any purpose, including the purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the "Exchange Act"), or
otherwise subject to the liabilities of that section. The information in this Item 7.01 (including Exhibit 99.1 attached hereto) is not deemed
incorporated by reference into any filing under the Securities Act of 1933, as amended, or the Securities Exchange Act of 1934, as
amended, except as shall be expressly set forth by specific reference in any such filing.

ITEM 9.01 FINANCIAL STATEMENTS AND EXHIBITS
(d) Exhibits

EXHIBIT NO. DESCRIPTION

99.1 Investor Presentation Slides




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by
the undersigned thereunto duly authorized.

Dated: May 13, 2015 Digital Turbine, Inc.
By: /s/ Andrew Schleimer

Andrew Schleimer
Executive Vice President, Chief Financial Officer
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Use of Non-GAAFP Financial Measures.
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ceriairy ook v rereccih charges ond offver Costs That e Comppariy dioes
reot Believe cra reflective of its core operding undaiing busimeass,

@ 2015 Digital Turbine, Inc. 2




Investment Thesis

v At the center of exponential growth in marketing and app-install
advertising spend on mobile

¥ Strongsecular tail winds of globbal mobile, app, and irstall advertising growth
v Recent acguisifiors create single, large scale ecosystem

¥ Uriquely posifioned to deliver apps and adk to a device’s home screen
v Growing global customer base of carriers, OEMs, mobile sites, and apps

v Accelerating revenue ramp
v Driven by dstibution, products, and optimization/device

v Supported by o stable, predictable boee
v Scadlable business model
Experienced management team
v Market Timing

oD

=
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Smariphones & dpps are the
technology platform of our fime

1.3B 1.4M S45B $4.4B

smartphones apps on both mobile app mobile
oo C revenue adverising
' forecast in revenue in

2015 2015

Mobile app revenues estimated at 3455 in 2015, with
advertising revenue representing $44B and forecast to grow

+57% annually

Source: Strategy Analytics, IDC, Gariner, TechCrunch, Google, Apple

=
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Facebook Parallel

Facebook is currently driving approximately
$2.4 billion in quarterly mobile ad revenue

& statas B Phote 8 Checkin

I
@ FB stock hits low of $17.73 on September 4, 2012

ﬁ i Ay
= ____..-'-"""_-
F—-’" ;
@ Lavunches app install ads on October 17, 2012
:-h.-_ - e ——

et & Ade N 5an Fanciscs wah cae Chee

WECK YOLP dFNET BN B AP, SR BEy Wi
your iPhones!

Facebook now has generated over 700M
@ downloads with 1.2 billion mobile moanthily
active users

2 Source:! Facebook First Quarter 2015 Resulis
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<4 Our Mission

The ‘App Economy’ is
exploding and redefining
both industries and human
lives. OQur mission is fo
deliver the right app to the
right customer at the right
time...anywhere on the
planet.




Qur Business

Sell Content

MarketPlace and Pay

[ ——

supply ongoing pipeline

and

of advertisers to lgnite

[

e, 1

’;R% =)
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Ignite and 1R

—= Appia Core

partners/supply sc

for advertisers




Now In Execution Phase

> Development > Acquisition > Execution >

Strong foundation through
product development and
customer acquisition

Opfimize the

tUsiness
Launch and model to
‘ scale crow top and
Sign cistomers bottom line
‘ customers 1o

Develop right meet

proclucts to demand
Iclertify meetf 4
QI'O‘--“-’EI’";g anal opportunity Now in process of
cynamic accelerating revenue ramp
market
opportunity

r:i% © 2015 Digital Turbine, Inc.




Growth Levers

Expand Increase Optimize
Product Distribution Revenrle
Footprint Footprint per Device




Product Overview

Digital Turbine 1Q

customized user
expernence and app
dizcovery tool

Digital Turbine L Digital Turbine
Markeiplace Pary
an application and content management

content store and mobile payment
30 lutio n

ﬂlg;f&ffurbm&’ ®2015 Digital Turbine, Inc. .




lgnite: Optimizes User Flow which

Increqases Performance

lgnite simplifies the conversion flow for app installs from & steps to 2
steps, creating an order of magnitude increase in mobile
monetization

Current Flow for Facebook, Appia, and others

1: Open app or
mobile web sile
4: Install App & Open App
2: Click on A Goiloapp
mobile ad for store or Google
app install Play
oN

digital Furbin: A ©2015 Digital Turbine, Inc.




lgnite: Optimizes User Flow which

Increqases Performance

lgnite simplifies the conversion flow for app installs frorm & steps to 2
steps, creating an order of magnitude increase in mobile
monetization

e
digital .




|Q: Delivering the right app to the right customer at the right fime

IQ Svite of
Products

Digital Turbine
Recommendation
Server

— 2iE
Organizer Discover

Historical

App
Perform.

& App

Customizable I1Q |
X Products /

e, 1
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AbplaiCore Diversiiles Revenues

Appia will continue to scale as @
leading worldwide mobile user e e
acquisition network —

ThP GAMES|APPS

+ Partnering with 150+ app
install advertisers

— Drives both Appia Core and DT Media ads

— Exposure to Apple Ecosystem, with ~20% of revenue from
I0S advertisers

« Solid foundation of 250+ Global Publishers partners
utilizing the Appia platform
— Expanding international supply base in China and other
geographies
— Planning continued growth through APK managed DSP
and leveraging DT Ad Units for Publishers

e, 1
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Product Footprint Expansion

+  Deploy product suite across more handsets within existing customers

*  Deploy product suite across more operdftor customers

* 1Q device expansion with T-Mobile in US

+  Deutsche Telekom now launched in Europe with Ignite

«  Marketplace also expanding OT Igrite/IQ relationships (€.q., Voddafone,
SingTel, Telstra)

Ignite 1Q

L - -Mobile-

Deutsche

Telekom

digifalfurbine ®2015 Digital Turbine, Ine.




fictiedse BisiibUiichtFooleril

Strategy: Connect any Third Reiety
wanting to monetize mobile applications
on any Scregh

Other Third Parties
(Distributors,
Chipset suppliers,
Retailers, etfc.)

Operators OEM’s

.\




Operators and Distributors

Leveraging the DT Media Platform

N ¢ 1 - -Mobile- K Cellcom
vodafone

Deutsche &avea T ! E
“ """ Telekom atst
X B) Singlel He——
SMART & iGlobe  \ . ... F<US Cellular
’?*‘i% ® 2015 Digital Turbine, Inc.
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New OEM relationships

NTC

acer

¥ 4

TD’I._L(_:‘J&M&TE

.
digifalfurbine

~30M devices shipped per year
Sponscored App provider for BlinkFeed

~6M devices shipped per year
Sponsored App provider for Tablets and Smartphones

~10M devices shipped per year
Sponsored App provider for Tablets and Smartphones

1 M devices shipped per year in EMEA
Preloading Ignite on all Android devices

22015 Digital Turbine, Inc.




Oplimize Revenue per Device

= Customers are asking for additional pricing models that will deliver better
quality

= Focus is the oplimization of the overall revenue per device by utilizing all
pricing models

=Pl (Cost per * Pl =PI
Irstaill) » Cost per sCPP
Placernent sCPA
(CPF) _ sTargeting (e.g.,
» _ost per Action Precision)
(CPA) *Set-up Wizard
= Appo Widget
ecCPM
= Utility Preloack (e.g..
Weather)
\. J % J \. S

22 _
dlgff&fobeﬂE AR 22015 Digital Turbine, Inc. 19




Reiterating Guidance — FY15 and FY16

$140m
F12004
$100m

F80M

FE0OM,

$40M $28M - $32M

- .
Hom

FY15

As-reported basis

.\

‘;ﬂx

digital furbine

5
&

58I - B&2id

FY15

Fro Fomna®

$170M - $130M

F¥1é
Guidance

v Assumes Appia owned forful fisoal year 2015

5 Digital Turbine, Inc.

FY 14:
+ Revenue to be in the
range of:
$110M - $130M
« Non-GAAP adjusted
gross mdrgin in the
mid-30%-range
» Positive Non-GAAP
adjusted EBITDA
Q1’1 6:
« Revenuesto bein
the range of:
$17M-3$19M




digitalfurbine

Bill Stone — Chief Executive Officer

Experienced Executive Team

= 20+ years experence inwireless, content, media, technology, marketing, and distrilbbution

= SVP, Qualcomm; CEO, Haondango,; exec.

Andrew Schleimer— CFO

- President, Au Courant Capital Corp.; EVFP of
Strategic Developrment, DCF and Six Flags

James Alejandro — Chief Accounting Officer

- Dell, Inc., Director of Accounting, North
Arnerica & Global 58P Revenue

Nick Montes -- Global Business Development

—  Fresident, Logia Mobile USA; Fresident and
CED, Viva Vision; ex-\erizon and AirTouch

Jon Meooney - APAC and Content

— Chief Operafing Cfficer, MIA; Content
Acquiition & Strategy, Telstra

Kirstie Brown — Commercicl Operations
—  Chief Financial Officer, MI4; Controller, MBlox

.\

2

positiors at Verizon, Vodafone, and ArrTouch

Haris Thurmond - Igrite and IQ Products

— Director of Mabile Software Development,
Dell; Prograrm Manager, Microsoft

Jamie Fellows — Advertising Products

- SVP of Product, Millennial Medic; VP of
Product Management, AOL

Jeff Henderson — Engineering and IT

- Director of Engineering, Novamra; Director of
Engineering, Motricity

Jim Harvey — Appia Core

— WP of Client Stategy Brocks Bell, 3VF of
Consumer & Developer Services, Motricity

Matt Tubergen - DT Medic

- SVP & GM of USA, Taptica; Product Manager,
Recharge Studios W3l

©2015 Digital Turbine, Inc.




Board of Directors and Shareholder

Composition

Equity Ownership Structure
Board Composition
% Shares Held

Eob Deutschman, Chairnan

23%

Petar Guber
12%

Paul Schaeffer

Chiis Rogers

Jeff Karish 55

Bill 3fone

B Former Appia Binsiders ® Public Floal
Jud Bowrnan

Craig Forman

Shareholder base comprised of DT insiders, Appia

VC investors®, and long-term strategic investors

*Tndent Capital Venrock DCM MHoro=Moseley, Wakefield Group, Belay Ventures and
___\,% Eric Schmidt's Fomormow Ventures
e
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Thank youl

digifal rurbir




