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Item 2.02  Results of Operations and Financial Condition.

On August 4, 2015, Digital Turbine, Inc. (the "Company") presented investor information at the Needham Interconnect Conference which
included financial results for the first quarter of 2016. The investor presentation slides are attached hereto as Exhibit 99.1.

The information in the investor presentation is incorporated herein by reference.
Item 7.01 Regulation FD Disclosure.

A copy of the Company’s investor presentation is attached to this Current Report on Form 8-K as Exhibit 99.1. These slides will be posted
on the “Investor Relations” area of the Company’s website at www.digitalturbine.com. From time to time, the Company may also use this
presentation in conversations with investors and analysts.

The information reported in Item 7.01 shall not be deemed "filed" for any purpose, including for the purposes of Section 18 of the
Securities Exchange Act of 1934, as amended (the "Exchange Act"), or otherwise subject to the liabilities of that Section. The information
in Item 7.01, including Exhibit 99.1 attached hereto, shall not be deemed incorporated by reference into any filing under the Securities Act
of 1933, as amended, or the Exchange Act regardless of any general incorporation language in such filing.

The information being reported in under Items 2.02, which is incorporated herein by reference, and 7.01 in this Current Report on Form 8-
K (including Exhibit 99.1 attached hereto) is being "furnished" and shall not be deemed "filed" for any purpose, including the purposes of
Section 18 of the Securities Exchange Act of 1934, as amended (the "Exchange Act"), or otherwise subject to the liabilities of that section,
nor incorporated by reference into any filing under the Securities Act of 1933, as amended, or the Exchange Act, except as shall be
expressly set forth by specific reference in any such filing.

ITEM 9.01 FINANCIAL STATEMENTS AND EXHIBITS
(d) Exhibits

EXHIBIT
NO. DESCRIPTION

99.1 Investor Presentation Slides.




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by
the undersigned thereunto duly authorized.

Dated: August 4, 2015 Digital Turbine, Inc.

By: /s/ Andrew Schleimer

Andrew Schleimer
Executive Vice President, Chief Financial Officer
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Use of Non-GAAP Financial Measures.

To supplement the Company's condensed historical finoncial stotements ondfor
fonnvara looking financials pressnted i GGcordance witn US. Genarally Accepled
Accounting Frincipies [“GAAPT), Dighal Turpine wses ron-GAAR measwes of cemain
companents of finoncial performance, The exoct amaount of wiich ore rot cumently
determinoble. These non-GAAR megsures include non-SAAP odusted gross profit and
gross margin ang non-GAAR odiusTed ERBITDA, Funnermore, The exXpecied GAAF and
ran-CAAP results for 1he wwelve month period endaa March 31, 2014 presanted, if
any, Ore SUCHECT 10 compietion of tne Company's vear-end occounting processes.
which inciuge 1ne finolization of e Compary's provision for income Taxes Final
resuits could oo be offected by ceroin subseguent events. Hor-SAAP Meosres are
proviced 10 anhance InveRos’ overcl vnoarstanding of Tne Compony's cument
financial perdformance, prospects for 1he future and a3 a Mmearns 16 evalagie penoa-
To-peficd comparzons, The Company. believes That NEse non-GAAP MEasWes
provide maaninghi supplamarial information ragoraing financial performance oy
exciuding certain experses and benefils that may not be indicative of core Business
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Smartphones & apps are the
technology platform of our time

1.3B 1.4M S45B $4.4B

smartphones apps on both mobile app mobile
shipped in 2014 Google Play and revenue advertising
the App Store forecastin revenue in
2015 2015

advertising revenue representing $4.4B and forecastto grow
+57% annually

@ Mobile app revenues estimated at $45B in 2015, with

_._\vé Saurce: Strategy Analyfics, IDC, Gartner, TechCrunch, Googie, Appie
"h\' (& 015 Dt T k=t

digifal © 2015 Digital Turbine, Inc.




Facebook Parallel

Gl & rice N San Francisco with one click,
track your diver on 2 map, and pay with
your iPhore!

digifal

Facebookis currently driving approximately
$2.9 billion in quarterly mobile ad revenue

@ FB stock hits low of $17.73 on September 4, 2012

@ Launches app install ads on October17, 2012

Facebook now has generated over 700M
@ downloads with 1.3 billion mobile monthly
active users

Source: Facebook Second Quarier 2015 Eesults

@ 2015 Digital Turkbine, Inc. 4




<4 Our Mission

The ‘App Economy’is
exploding and redefining
both industries and human
lives. Our mission is to
deliver theright app to the
right customer at theright
fime...anywhere on the




Qur Business

B o cisin

Appia Core

Product
Mobie Ad
Network
Advertisers are the customer - Cc e the custor ?
Customer Application installs on devices lownloads

trigger payment — 1

-

digitalfurbine b ® 2015 Digital Turbine, Inc. 6




Now in Execution Phase

> Development > Acquisition > Execution >

Strong foundation through
product development and
customer acquisition

Optimize the

business
Launch and model to
‘ scale grow top and
Sign customers botfomline
‘ customers to
Develop right meet
pr@d#lc’rs to demand
ify mee :

l:ﬁg\ﬂ:ib and opportunity Now in process of
dynamic accelerating revenue ramp
market
opportunity

(3]

digifalurt




Growth Levers

Expand Increcse Optimize
Product Distribution Revenue
Footprint Fooftprint per Device




Product Overview

Digital Turbine Digital Turbine IQ
Ignite o
i i customized user
experience and app

Digital Turbine gl Digital Turbine
Marketplace Pay
an applicafion and content management

content store and mobile payment
solufion

@ 2015 Digital Turkbine, Inc. 9
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lgnite: Optimizes User Flow which

INncreases Performance

Ignite simplifies the conversion flow for app installs from é steps to 2
steps, creating an order of magnitude increase in mobile
monetization

1: Open app or
mobile web site

4: Install App 5: Open App
2: Click on 3: Gotoapp
mobile adfor store or Google
app install Play
-
!“J:% C al Turbine

digital




lgnite: Optimizes User Flow which

INncreases Performance

Ignite simplifies the conversion flow for app installs from é steps to 2
steps, creating an order of magnitude increase in mobile
monetization

Ignite Flow

digifal © 2015 Digital Turbine, Inc.




|Q: Delivering the right app to the right customer at the right time

1Q Suite of
Products
OF{’:EF{;‘W Digital Turbine . a
B st Recommendation v s
ca = =3
.C =90 @;B\ _E'\
o A
Organizer  Discover

Historical

App
Perform.

-

Customizable 1Q
\% ' Products
— ) i =
digifallurbine

S AT S Y A T T [
@ 2015 Digital Turkbine, Inc.




Appia Core Diversifies Revenues

Appia will continue to scale as a ( . il \

leading worldwide mobile user
acquisition network

o Luchky Play Casing
il &

-,lr;' Feporanca &g
't.h“ ! Lo Wangan canerna!
e el b e by o P o

* Partnering with 150+ app j
install advertisers
— Drives both Appia Core and DT Media ads
— Exposure to Apple Ecosystem, with ~20% of revenue from
10S advertisers
» Solid foundation of 250+ Global Publishers partners
utilizing the Appia platform
— Expanding international supply base in China and other
geographies
— Planning continued growth through APK managed DSP
and leveraging DT Ad Units for Publishers

o

d’g’ra’ Furbine © 2015 Digital Turbine, Inc. 13




Product Footprint Expansion

Deploy product suite across more handsets within existing customers
Deploy product suite across more operator customers

I device expansion with T-Mobile in U.S.

Deutsche Telekom now launched in Europe with Ignite

Marketplace also expanding DT Ignite/IQ relationships (e.g., Vodafone,
SingTel, Telstra)

lgnite 1Q

e © 2015 Digital Turbine, Inc. 14

digifalurbine © 2015 Dig




Increase Distribution Footprint

Strategy: Connect any Third Party

wanting to monetize mobile applications
oNn any Screen

Other Third Parties
(Distributors,
Chipset suppliers,
Retailers, etc.)

Operators OEMs

dlglfﬂ’ urbine © 2015 Digital Turbine, Inc.




Digital Turbine Mobile Operator

Partners

) - -Mobile- .
ﬂ vodafone K
@ Elelce/

amer-ica’ =
mca~-ul

Deutsche
== E.[: Telekom @ m 2 \uﬂn
% indosat X
* &8 y. SingTel OPTUS

SMART &)iGlobe ... . .. FRUSCelular

—

digitalfurbine HamgTs




Expanding OEM relationships

h T C ~30M devices shipped per year

N -~6M devices shipped per year

/Il ~10M devices shipped per year

SONY -~40M smartphones shipped per year

.\

dfg’fﬂ’ furbine ® 2015 Digital Turbine, Inc.




Strong Demand for DT Media

Inventory

UBER  twitter¥
Z Zillow OuPM trivago

OTARGET PANDORA
& @)Allstate

Domino’s 5o T Booking.com

digifal v




Optimize Revenue per Device

= Customers are asking for additional pricing models that will deliver better
quality

= Focusis the opfimization of the overall revenue per device by utilizing all
pricing models

* CPIl (Cost per «CP| « CPI
Install) «Cost per *CPP
Placement s CPA
(CPP} ‘ sTargeting (e.g.,
* Cost per Action Precision)
(CPA] «Set-up Wizard
* App Widget
s 2CPIM
« Utility Preloads (e.q.,
Weather)
\ i J A ,

‘.?
digira’gb:rb;;:}g s @ 2015 Digital Turkbine, Inc. 19




FY 2016 — Q1 Revenue Pre-Announcement

digifal

Q4FY15
As-reported bask

N
O\N\

o
7\Ma.é:..-1- $18.7M

$16.1M

Q4 FY15 Q1 FY16
Pro Forma™ Pre-Announcement
* Assumes Appiaowned for full fiscal G4 2015
B 2 C a bine

Q1 FY 16 highlights:

+ ~230% growthin DI
lgnite and DT IQ
revenue fo $3.2M

» Achieved $4Min
revenue in second
half of June

» DT Media revenue
in second half of
June was ~120%
higher then first half
of April




Reiterating Full Year Guidance — FY 2016

$ 14004

$] ]\:”'."1 = $] 39’-.'1

31200 _g@* }

O
$100M )
&
$30M o~
.1
$('_:JC .r"\."ll

$'-.i$|r'\-"1
$28M
- .
$0M
FY15 FY15 FY16
As-reported baosis Pro Forma™ Guidance
:\.‘% * Assurmes Appiaowned for full fiscal year 2015
i i,

d’g’rﬂ’ > © 2015 Digital Turbine, Inc.

Guidance

Range

E Y 16:

Revenue to bein
the range of:
$110M-35130M
Non-GAAP
adjusted gross
marginin the mid-
30%-range
Positive Non-GAAP
adjusted EBITDA
including bonus
accrual




Experienced Executive Team

Bill Stone - Chief Executive Officer
— 20+ years experience in wireless, content, media, technology, marketing, and distribution
- SVP, Qualcomm; CEO, Handango; exec. positions at Verizon, Vodafone, and AirTouch

+  Andrew Schleimer- CFO *  Harris Thurmond - Ignite and |Q Products
— President, Au Courant Capital Corp.; EVP of — Directer of Mobile Software Development,
Strategic Development, DCP and Six Flags Dell; Program Manager, Microsoft

+ James Alejandro — Chief Accounting Officer Jamie Fellows — Advertising Products

— Dell, Inc., Director of Accounting, North - $SVP of Product, Millennial Media; VP of
America & Global S&F Revenue Product Management, AOL

*  Nick Montes - Clobal Business Development =  Jeff Henderson — Engineering and IT

— President, Logia Mobile USA; President and — Director of Engineering, Novarra; Director of
CEO, Viva Vision; ex-Verizon and AirTouch Engineering, Maotricity
+ Jon Mooney - APAC and Content » JimHarvey - Appia Core
— Chief Operating Cfficer, MIA; Content — VP of Client Strategy Brooks Bell, SVP of
Acquisition & Strategy, Telstra Consumer & Developer Services, Motricity
»  Kirstie Brown — Commercial Operations +  Matt Tubergen - DT Media
— Chief Financial Officer, MIA; Controller, MBlox - SVP & GM of USA, Taptica; Product Manager,
Recharge Studios W3i

: & ® 2015 Digital Turbine, Inc. 22
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Investment Thesis

v At the center of exponential growth in marketing and app-install
advertising spend on mobile
v Strong secular tail winds of global mobile, app, and install advertising growth
v Recent acquisitions create single, large scale ecosystem
¥ Uniquely positioned to deliver apps and ads o a device’s home screen

v Growing global customer base of carriers, OEMs, mobile sites, and apps
v Accelerating revenue ramp

v Driven by distribution, products, and optimization/device
¥ Supported by a stable, predictable base

v" Scalable business model

X

Experienced management team

v Market Timing

digitalfurbine ™




Thank you!
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