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Item 7.01 Regulation FD Disclosure.

A copy of the Company’s investor presentation is attached to this Current Report on Form 8-K as Exhibit 99.1. These slides will be posted
on the “Investor Relations” area of the Company’s website at www.digitalturbine.com. From time to time, the Company may also use this
presentation in conversations with investors and analysts.

The information being reported in under Item 7.01 in this Current Report on Form 8-K (including Exhibit 99.1 attached hereto) is being
"furnished" and shall not be deemed "filed" for any purpose, including the purposes of Section 18 of the Securities Exchange Act of 1934,
as amended (the "Exchange Act"), or otherwise subject to the liabilities of that section, nor incorporated by reference into any filing under
the Securities Act of 1933, as amended, or the Exchange Act, except as shall be expressly set forth by specific reference in any such filing.
Item 9.01 Financial statements and exhibits

(d) Exhibits

EXHIBIT NO. DESCRIPTION

99.1 Investor Presentation Slides.




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by
the undersigned thereunto duly authorized.

Dated: September 17, 2015 Digital Turbine, Inc.

By:/s/ Bill Stone

Bill Stone
Chief Executive Officer
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Exhibit 99.1
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Safe Harbor Statements.

Swtements in this presentation that as not staements of horical fact and that concen future eauls
from opamtons, financial poshan, economic conditons, product relassee and any other staternent that
may be construed a5 a prediction of future perfformance o evenls, including fiscal 208 revenus
and non-3AAF adusted gross margn ranges, am forward-locking statenents that spaak onlyas of he
date made and which involve known and unknown reks. uncettaimties and other factos which may.
should one ormos: of these reks unoeriinties or oher factors matenalze, cause achal esulls b difer
materally from those expressed or mplied by such statemants, These factom include the oocurrence of
any event, change o other ciroumstances that coud give ree to rsks eisted D disuption of
managements atention from the ongoing business opemlions due to the Appia merger integaton
m:mmuuynmmmmm global resch, accserate growth and erhance 2
scalable, low-capex business model that drives EBITDA failire to reslize anticipated cperational
efficercs, revenue (including progcted revenus) and cost synefgies and msuling revenue growth,
EBITDA and free cash flow conversion from the Appa merger; nabiity b refirance the assumad debt
or to refinance te debt on favorable tems; undoreseen chalenges mlated to relfonships with
operatos, publsher and advenses and expanding and mainrtainng these ralatonships; the ilky to
execute upon, and ealize any benefits from, potential value ceation opportuniies frough strategic
relatorshps i the fuue or & all ncluding e ablity i leversge advernising oppotuniies effectively
and increase mvenue steame for cares: the inharent and deal specific challenges i converting
discussions with camies into achsl contmcns! lelﬂnta‘n;s product scceptance of 3 new productsuch
25 DT Ignie™ or DT I2™ i a compatitve maketplace; device sell though for any specific device or
seres of devices; the potertid for unforesesn or undemstmated cash =guraments o lisbibies; he
impact of curency echange rate fluctuations on our epoted GAAF fancial statements; the
Compamy's abilty 2= a smalsr company b manage itematioral operations; s abilty gven he
company’s Imied resowces to identfy and consummate acquistions; vaning and ofien unpradictable
kevels of ondes: the challenges nhemnt in Echnobgy development necessary to mairtan e
Company's compatiive advartage; such 2= adhesnce to release schedules and the cose and time
requied for fnalzation and gaining market soceptance of new poducts; changes in ewmmc
conditons and market demand; rapid and complexchanges cocuming in the mobie
and other activities by competitors; pricng reks assocsEd with pmmtalmmdtmofﬂe.ﬁ;pﬁ.
Com as competiion incases and new tech ies add pacing pressum; iechnobgy management risk
as the company needs to adapt tocomplex tons of d tearres and themanagemant of 2
‘complex technobgy platiom given the compamy's elatively imied resources, and other risks including
those described from Bme bo tim# in Digial Turbine's flings on Foms 104 and 10-C with the EEC.
press reieases and other communcations. You should not place undue relance on these forwad-
looking statements, The Company does not undedake o update forward-docking statements, whether
a5 a result of new information, Liture eveniz or otheswise, except a8 required by law,
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Use of NHon-GAAP Financial Measures.
To supplement the Compamys condensed historcd financel seements andior forwand ook
fingncias pesented n accosdance wih ULS, Generaly Accepied Accounting Principks rﬁhﬁ
Cagtd Turbne uses non-GAAF messures of certzin components of fnancial paformance, the sxact
amount of which are not cumently detemminable. These nonGAAP messures inchide non-GAAP
ad_nuhd gress proft and gross mamgin and non-GAAP adusted EEITDA Funhemnore the sxpeced
2nd non-GAAP resuls for the twehe month period ended March 31, 2018 presented, # amy, ars
subj:l tocompition of the Company's year<nd acoounting processes, which ndude the finalzation of
the Comgany's provison for income taxes. Final @euls coull also be siacted by certain subsequert
events. Mon-GAAP messures are provided © enhance investos” ovemll undestanding of e
Company's current financial pldnn'nllbi. prspicts for the fulure and 38 3 MRS © &aluate perod-
to-period compareons. The Campany believes that these nond3AAF messures prowide meanngful
supplementa nformaion regarding financial perfoemance by excluding cetan experses and benefits
that may not be indcatve of com business gperating maule. The Company balisves the non-GAAF
messures that echde such iems when vewsd in conjunchion with GAAP results and the
accompamying mooncliatons, € any, enhance the comparabilty of msults against psor pericds and
aliow for greater transparency of financal msuts. To the extent the Company is urable © provide 2
quantiafve recancilition for forward locking non-GAAP financal measures, thectmm has provided
a qualtative description of the antcipated dffemnces between such non-GAAR financial measure and
the most compamble fnancial measure The Compamy bebewes measures faciltate
managemen(s niema comparson of its financal performance to that of prior penods as well a5 trend
anakyse for budgeting and planning purposes. The peeertation of non-GAAF measums & not intended
to be considered in solation or 35 3 substiute for, or supenar b, the financial infomnation prepared and
presented in accordance with GAAR. Nen-GRAP Adused grss magin & defined a5 GAAF goss
margin adusted to escide the effect of nangble amodization expense. Reader are cautoned that
non-GAAF Adusied gross mangin shoukd not be construed as an aliemative 0 gross marngin detemired
in acoordance wih ULS. GAAF as an indcator of profimbilty or perfomance, which & the most
comparabe massure under GRAR. Mon-GAAR Adjused EBITDA B cstulsted = GAAP nat bes
exxhding the flbwing cash and noncash epenses: inkrest expense, foregn ransaction gains
(lozses), debt financing and noncash rebted sxpenses, debt decount and nancash debt sestlement
expense gan or loss on edingushment of debt, income Exes, 3ss2t mpaiment charges, cepECEion
and amortzation, stock-tased compensation expense, change n fair value of derivatives, and fees and
expenses rebied to acqueifons. Bacause Adpstad EBITDA & 2 maasure that dose nat
have a standasdized meaning. & may not be comparable to smilr messures presented by other
companies, Readers are cautoned that Mon-GAAF Adjusted EEITDA should not be construed 2= an
sitemstive to net income (loss) deemired n accordence wih US. GAAP = an indicator of
periomnance, which & the most comparable measure under GRAF. Non-GAAP adjusted gross poft
and gross margin and amsm EBITDA are used byrraragenmt 2= nternal messures of proftabity
and perfomance. They have been induded because beleves that the measwes are used
by cenain nvesiors to assess the Company's ﬁnml pirformance before cenain cash and noncash
chages and ather costs that the Compamy doss not beleve am refiactive of iE core opemting
underying business. 2




Smartphones & apps are the technology platform

of our time

1.3B

smartphones
shipped
in 2014

O digital turbine

1.4M $45B

apps on both mobile app

Google Play revenue forecast
and the App in 2015
Store

$4.4B

mobile
advertising
revenuein
2015




Smartphones & apps are the technology platform
of our time

Mobile app revenues estimated at $45B In 2015, with

advertising revenue representing $4.4B and forecast to

0 5
grow +57% annually 24% of time spent
in media is mobile,
but still only 8% of
: ad spend
\—‘\-__'—é:urce: Mary Meeker 2015

Internet Trends
o Ulgl‘al tUﬂlil’IE. © Digital Turbine. Al rights reserved

Source. Strategy Analtics, IDC, Gartner, TechCrunch, Google, Apple




facebook. raralel

Facebook is currently driving approximately $2.9
billion in quarterly mobile ad revenue

“ Habaln com - Hotel Booiing an.

@ FB stock hits low of $17.73 on September 4, 2012 o sy gy e

O Vit

@ Launches app install ads on October 17, 2012

Facebook now has generated over 700M downloads
with 1.2 billion mobile monthly active users

\3 Ulgl‘al turbine B Digital Turbing. All rights reserved




<4 Our Mission

The ‘App Economy’ is
exploding and

redefining both

industries and human

lives. Our mission is to

deliver the right app to  J
the right customer at the S8/

right time...anywhere on
the planet.




Business Model — Multiple Revenue Streams

Sell Content Sell Advertising

Customer: Operators, OEMs  Customer: Advertiser

Marketplace Ignite & IQ

Enables content/app store App monetization for
operators and OEMs

Pay DT Media

Simple mobile billing Sell unique carrier inventory

(app preloads) to advertisers

Appia Core

Mobile ad / user acquisition network

i
=)

O digital turbine




Growth Strategy Levers: Three-pronged Approach

Expand Product
Footprint

Increase Distribution
Footprint

Optimize Revenue
per Device

) digital turbine

Deploy product suite across more handsets within existing customers
Deploy product suite across more operator customers

Connect any Third Party wanting to monetize mobile applications on
dany screen

Focus is the optimization of the overall revenue per device by utilizing
all pricing models including: CPl, CPP, CPA, Targeting (e.g.,
Precision)

© Digital Turbine. All rights reserved 8




End to End Mobile Solutions —

Comprehensive product portfolio

6 Marketplac C‘ q
White-Labelled Content Stores App Search & Discovery

(‘. Cor_‘ltent _

( e ) Ignite

[ 8

Appia

izbile User Aquisition Nebwork

i

=)

4
T
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3 New features to meet customer demand
— Migrating to Ignite 2.0

New features include:
+ Start-up Wizard option
* Ignite as SDK

+ Integration with Appia ad serving technology including
CRM integration

* Improved analytics and reporting

* Improved push notifications

* Client optimization (e.g., battery life improvements)
* Integrate with external systems

+ Enhanced security (64-bit device support)

) digital turbine




Historical

App
Perform.

O digital turbine

1Q Intelligent App Discovery

Delivering the right app to the right customer at the right time

Digital Turbine
Recommendation Server

-——>
-——>
-——
-———>

IQ Suite of Products

Organizer Discover

1Q App
API

Native
Ads

Customizable
1Q Products




Appia will continue to scale as a leading ( . o— )
worldwide mobile user acquisition network —rTT —

discoveraops.appia.com O

« Partnering with 150+ app | B
install advertisers
— Drives both Appia Core and DT Media ads
— Exposure to Apple Ecosystem, with ~20% of revenue from iOS advertisers
+ Solid foundation of 250+ Global Publishers partners utilizing the Appia
platform
— Expanding international supply base in China and other geographies

— Planning continued growth through APK managed DSP and leveraging DT Ad
Units for Publishers

\3 dlgltﬁlturhl"e B Digital Turbine. All rights reserved




Increase Distribution Footprint

Strategy: Connect any Third Party wanting to
monetize mobile applications on any Screen

ST e

Other Third Parties (Distributors,
Operators OEMs ikl Sumllers Dot i

) digital turbine




Current Digital Turbine Partners —
Mobile Operator and OEM Partners

Neerm 6 T-Mobile KCellcom
voreen vodufone
NTC H —

. :I: Deutsche
Telekom "'""""
@ SONY
* indosat XL J SingTel .
. OPTUS

V9 Globe
) digital turbine ?US.Cellular.




Expanding Digital Turbine Relationships

r MILLICOM 99M total subscribers

THE DIGITAL LIFESTYLE Customer brand @

.
r ™y

nﬁ >100M total subscribers

L ”
r n

ERU 289M total subscribers
mova Customer brands @ #ekes

\

O digital turbine




Strong

Demand for U B E :{I

DT Media

Inventory 72 Zillow”  groupm trlvago
®TARGET PANDORA

4® Domino's (&@ A"State Booking.com

gdhd

facebook. = W PP

) digital turbine




Optimize Revenue per Device

Customers are asking for additional pricing models that will deliver better quality

Focus is the optimization of the overall revenue per device by utilizing all pricing models

= =

* CPI (Cost per + CPI * CPI
Install) = Cost per « CPP
Placement (CPP) « CPA
» Cost per Action « Targeting (e.q.
(CPA) Precision)
« Set-up Wizard
« App Widget
* eCPM
« Utility Preloads (e.g.,
Weather)
. J \ 4 \‘ 4

\3 Ulgltalturhl"e B Digital Turbing. All rights reserved




Q1 FY 2016 (Jun) Results

(5 inmillions) Q1 FY16 hlghllghts
§220 23% + Sequential revenue growth
16.1%
0% = » ~230% growth in DT Ignite and
3180 = DT 1Q revenue to $3.2M
E i g » Achieved $4M in revenue in
5 15% E second half of June
g %140 o DT Medi '
2 o . edia revenue in second half
S 10% 3 of June was ~120% higher then
- E first half of April
3100 =
5% %
6.0 0%

) digital turbine e 6 2018 Dttt i




Full Year Guidance — FY 2016

(& inmillions)

$140

$120

$100

$80

360

Revenue ($mm)

$40
320

3

) digital turbine

358

FY15
(as reported)

FY15
(pro forma)*

$110-%130

FY16E
{guidance)

FY16 Guidance:
cueen= « Revenue to be in the

range of:
$110M - $130M

* Non-GAAP adjusted gross
margin in the mid-30%-
range

* Positive Non-GAAP

adjusted EBITDA
including bonus accrual




* FY Revenue Guidance driven by ramp of DT Media in back half of the

Business fiscal year
— Maijor retail selling quarter in Q3 FY16
Outlook —
— Continued organic growth in Q4 FY16
» Acceleration of DT Media driven by:
ey

— More units through enhanced distribution profile
Penetration with existing customers
Launch of announced new customers

Drivers

Pipeline of unannounced new customers
— Higher yield per device through pricing optimization
* Increased stable of campaigns
Competitive environment from limited inventory
Targeting with data science

* Revenue supported by a stable, predictable base from Appia Core and
Content
+ Biggest opportunities and risks
— Haoliday device sales

) digital turbine = R o




Experienced Executive Team

. Bill Stone — Chief Executive Officer
= 20+ years experience in wireless, content, media, technology, marketing, and distribution
- SVP, Qualcomm; CEQ, Handango, exec. positions at Verizon, Vodafone, and AirTouch

. Andrew Schleimer — CFO . Harris Thurmond — lgnite andIQ Products
—  President, Au Courant Capital Corp.; EVP of Strategic —  Director of Mobile Software Development, Dell, Program
Development, DCP and Six Flags IManager, Microsoft
. James Alejandro — Chief Accounting Officer . Jamie Fellows — Advertising Products
- Del, Inc., Director of Accounting, North America & Global - SVP ofProduct, Milennial Media; VP of Product
S&P Revenue Management, AOL
+  HNick Montes - Global BusinessDevelopmert *  JeffHenderson — Engineering andIT
—  President, Logia Mobile USA; President and CEO, Viva -  Director of Engineering, Movarra; Director of Engineering,
Vision; ex-Verizen and AirTouch Motricity
. Jon Mooney — APAC and Content = Jim Harvey — Appia Core
—  Chief Operating Officer, Ml&; Content Acquisition & Strategy, — WP of Client Strategy Brooks Bell, SVP of Consumer &
Telstra Developer Services, Motricity
«  Kirstie Brown — Commercial Operations 3 Matt Tubergen — DT Media
—  Chief Financial Officer, MIA; Coniroller, MBlox -  SVWP & GM ofUSA, Taptica; Product Manager, Recharge

. Studios W3i
0 digital turbine :




InveStment At the center of exponential growth in marketing and app-install
advertising spend on mobile

Thesis v Strong secular tail winds of global mobile, app, and install advertising growth
¥ Recent acquisitions create single, large scale ecosystem

¥ Uniquely positioned to deliver apps and ads to a device's home screen

Growing global customer base of carriers, OEMs, mobile sites,
and apps

Accelerating revenue ramp

¥" Driven by distribution, products, and optimization/device

v Supported by a stable, predictable base

v" Scalable business model
Experienced management team

v Market timing

) digital turbine
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