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Item 2.02 Results of Operations and Financial Condition.

On January 12, 2016, Digital Turbine, Inc. (the "Company") presented investor information at the Needham & Company Annual Growth
Conference which included financial highlights for fiscal year 2016 as well as business outlook for the fourth quarter 2016 and fiscal year
2017. The investor presentation slides are attached hereto as Exhibit 99.1.

The information in the investor presentation is incorporated herein by reference.
Item 7.01 Regulation FD Disclosure.

A copy of the Company’s investor presentation is attached to this Current Report on Form 8-K as Exhibit 99.1. These slides will be posted
on the “Investor Relations” area of the Company’s website at www.digitalturbine.com. From time to time, the Company may also use this
presentation in conversations with investors and analysts.

The information reported in Item 7.01 shall not be deemed "filed" for any purpose, including for the purposes of Section 18 of the
Securities Exchange Act of 1934, as amended (the "Exchange Act"), or otherwise subject to the liabilities of that Section. The information
in Item 7.01, including Exhibit 99.1 attached hereto, shall not be deemed incorporated by reference into any filing under the Securities Act
of 1933, as amended, or the Exchange Act regardless of any general incorporation language in such filing.

The information being reported in under Items 2.02, which is incorporated herein by reference, and 7.01 in this Current Report on Form 8-
K (including Exhibit 99.1 attached hereto) is being "furnished" and shall not be deemed "filed" for any purpose, including the purposes of
Section 18 of the Securities Exchange Act of 1934, as amended (the "Exchange Act"), or otherwise subject to the liabilities of that section,
nor incorporated by reference into any filing under the Securities Act of 1933, as amended, or the Exchange Act, except as shall be
expressly set forth by specific reference in any such filing.
ITEM 9.01 FINANCIAL STATEMENTS AND EXHIBITS

(d) Exhibits

EXHIBIT NO. DESCRIPTION

99.1 Investor Presentation Slides.




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by
the undersigned thereunto duly authorized.

Dated: January 12, 2016 Digital Turbine, Inc.

By: /s/ Andrew Schleimer

Andrew Schleimer
Executive Vice President, Chief Financial Officer
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Needham & Company /

Annual Growth Conference

January 12, 2016
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Safe Harbor Statements.

This pressntation ncldes "iorward—bnklrc sEEmants” wihin the meanngs of the US fedaral
sacurties lsws.  Ststements in this presentation that sre not sEtements of heorcal fact and that
concarn future resuls from operations, financiel position, economic condiions, product mlesses, and
any other statement that may be construed 2= 3 prediction of fulure performance or events, incleding
financis| projections, new customers and growth n vanious products, sre forwarddooking statements
that spaimmly == of the date made and which invelee known and unknown risks, uncergintiss and
other faciors which may, should one or more of thess reks uncarsintiss or other factors matkerislzs,
cause actusl mouls to difer maensly fom those sopressed or mpled by such statements. These
factors include nsks associsted with O nlgnieadnptbnmra =Etng customes inclmiigthe mpact
of possible delays with majpr camiers and OEM patners in the roll out for mobis nes depioying DT
Ignit=); actusl mobie device saks and sel4hrough wher DT Ignie & deploysd & out of our control
new customer adoption and fime to revenus with new carmer and OEM partners £ subject o delays and
factors out of our control; reks asseciabed with fuctuations in the number of DT Ignie sbis across US
carmer partners; reguird customizafion and techncsl inlegeton whchmay slow n tme to revenus
notathsEnding the sxEtsnce of a3 detributon ageement; the chslengss, given the Compamys
comparatively smal size, to spand the combined Compavgsghal resch, socelerste growth and
create 3 scalsble, low cape busness model that drives E challenges to malzs antopsed
operations| sfficiencies, revenue (including projecied revenus) and cost symerges and msuling revenus
growth, EBITDA and free cash fiow conversion from the Appa mesger, the impact of curency echange
rate fluctustions on our eported GAAP financil stiements, patculady in regard to the Australan
dollar, sbilty a5 & smaller company B manage inemational tﬁ;{:m wanying and often unpredictable
levels of orers; the challenges nhemnt in Echnobgy lopment necessany to maintsn e
Compamys compatiive advantage; such 2= adhernce to release schedules and the costs and tme
requied for finslization and gaining matkkst acceptance of new prducts; changss in sconomic
condifions and market demand, rapid and complsx changes cocuming in e mobie maketplace, picng
and other activties q,fmpe‘thos. pricing risks assochEd with potentil commoditization of the Appla
Cor as competiion inceases and new technobgies add pnmﬁepr&ule; ‘echnobgy
&= the company nesds to 2dapt to compla: speciicstons of diffemntoares arﬁthamawtda
comiplese technol platiomn given the compamys miatvely imied resources, and other reks |r|:|ud?
those described fime to time in Digital Turbine’s filings on Foms 104 and 100 with the 5E
E;Es relezses and other commuenicstions. “ou should not undue refance on these forward-
kang statements. The Company doss not undertske o ul forward-lookng statements, whether
E53 I'E.LIH:OFWEW information, ture eventsor otherwise, exoept 2= requirsd by law.
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Use of Non-GAAP Financial Measures.

To supplement the Compsmys condsnsed hitorics financEl sEEments and/or forwad looking
financisE pesented in soccordsnce wih U5 Genersly Accepied Accounting Principes ["GAAFPT),
Digttsl Turbine == non-GAAF massures of cerzin componants of fmanciEl peformance. Thess non-

F measues nduede nonBAAF adjusied EBITDA. Futhermore, the GAAF and non-
GAAP esuls for the twelve month peniod ended Marh 21, 20156 prass , F amy, are subject to
competon of the Compamy/s yesr-end socounting processes, which include the findizaton of e

Conpsi prowision for noome tades. Finsl msuls coud sko be sS=cid by cetsin su usnt
svenis. n-GAAF messures are provided © enhance investo=” ovemll undemstanding e
Compa current finandizl periomance, prospects for e fulure and 2= 3 means o evshate perod-
to-pe comparsans. The Compamy beleves that thess non-GAAP messurss prowids mesnngiul

=supplemantd nformation rding financial perfomance
that may not be indicatve of coe business pperati
measwres that echde such iems when v

exchding cetan spenses and bensfis
The Company balisves the non-GAAF
X E e 3 in {::r'\ur:;l’on wg GAAF resuts and :E
rEoonciletons, enhance the compar. = fior periods
allnw Eop??ragartrmﬁpaewofﬁ’gmﬂlrsuls The Comy mpaw maasup E faciltats
ragements nernal comparson of its financil per&:mannamtha ci pror penods 3= well 32 trand
a.r.algas&:r n:?tngand planning purposes. The presentation of non-GAAP measues & not |mar|.dad
to be consdersg in Eclation or 3= 3 substiute for, or supsrior o, the financisl |rﬂamnaghr?a
present=d 0 acoordance with GAAP. Mon-GAAF Adjusted EBITDA B cekubied a=
excluding the folowing cash and noncassh =q@ensss: interest sxpense, foregn ansaction gams
{losses), debt financing and non-cash relited excpenses, debt discount and noncash debt settlement
expense, gain of loss on edinguehment of debt, income oes, assat nﬁ:lmrmtdlargﬁ deprEcEton
=nd amortzaton, stock-besed compensation expanse, cha! n f3ir value of derivatives, and f=es and
expenses rebied to anquisitions. Adpsted EBITDA E 3 non-GAAR measure tha doss not
have a standarized meanng, it may not bz comparabke to smilr massures ather
companiss. Rezdes are cautioned that Non-GASF Adjust=d EBITDA should not mnsu = an
altemative to net income (koss) deemined n accordance wih UUS. GAAP a= an indicaior of
performance, which is the most comparable messurs under GAAR.

ra
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Agenda

Market Trends Qur Products

Distribution & Footprint

Financial Highlights




Current market trends driving opportunity

Carriers and OEM’s look for new sources of revenue from both
advertising and datz

Carriers search for relevance from a subscriber
perspective (avoid the dumb pipe)

App economy is here to stay — 80%+ of content consumed
on smartphones through apps
App discovery continues to be an issue for the ecosystem

Content is king but distribution is the emperor
Mobile advertising isin it's infancy

Media spend over-indexed on traditional formats and
significantly under-indexed on mobile
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facebook. Parale

Facebook is currently driving approximately $3.3
billion in quarterly mobile ad revenue

@ FB stock hits low of $17.73 on September 4,
2012

@ Launches app install ads on October 17, 2012

@ Facebook now has generated over 1.2B
downloads with ~1.4 billion mobile monthly
active users

Source: Facebook Third Quarter 2015 Res

ults
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Our Mission:
Right App. Right Person.
Right Time.

Every day millions of android devices activate. Digital Turbine
helps developers, advertisers, mobile operators and OEMs make
the most of these new opportunities.




) digital turbine

Five Products Across Our Two Operating Segments

Content Advertising

6 Marketplace
(ES

—

(¥) oot
(ﬁ’ f\dStream

‘ Discover
App Search & Discovery

& 2015 Digital Turkine, Inc.
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AppSource is the engine and data science that enables app install
recommendations, tracking, and optimization

AppSource
Advertiser RTB Publisher
+  Appinstall ads +  Carriers & OEMs
= App preloads ':> ':> . Mobile publishers
= Push notifications «  Ulilizing Ignite, AdStream
= App install retargeting and Discover

Collaborative Content
Filtering Filtering
£  vodafone i
- ZJht ( . . o —
== A 2Zillow T+ Mobi I=-~ £ atat
GAMES™ .
-ﬁnmzmrr s @ verl ' Nsus
PANDORA e
‘ L’ 'UPEHTGHE LTt rlL __' hTC Chee!ah" chike
E.erﬁﬂ M : ! E : Ih”h [ TR |
W Bai®=E
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Multiple Ad Types for AdStream User Acquisition Solution

B BEST APPS

&)

App Wall

A simple, customizable
and unaobtrusive user
experience

Native Ads

Fully customizable and
seamlessly integrated

Display Ads

In-app or on mobile
websites

6» AdStream

Interstitials

Engage users with a full
screen experience
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Evolution of Ignite App Delivery — Multiple Go to Market Approaches
Silent ~ Wizard ~_SDK

i - [
-------




Additional demand beyond traditional carrier partners

While capitalizing on current opportunities we are working to leverage our

products to meet marketplace trends

Continued deployment with OEMs
BYOD Ignite development for SIM cards

Other connected devices including wearables, automobiles, and television
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Signed contracts with major global players

Deutsche

" """ Telekon
%"—;at&t verlzurr’ a1 @fl—\:‘: SONY
7R US Cellular rﬁ;;;;( @ MILLICOM M Sllri;ial aigmobe
M esnnin | @ xk* indosat SMNIT
r———
S é vodafone 2

OPTUS ( TELSTRA

Partnered with 25+ mobile _, Major anchor tenants
in key geographies

operators and OEM's
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Roadmap for deployment of new major distributor partners

MILLICOM

THE DMGITAL LIFESTYLE

o]

Millicom
February 2016
lgnite

License Fee perDevice
59M total subscribers

cricket @ s
Cricket MTS
March 2016 March 2016
lanite lanite
Silentinstall Silentinstall

5M total subscribers 100M total subscribers

£
amer-ica’ &
el

Lo

[a]

América Movil
Q1 FY17
Ignite

SDK
289M total subscribers

& atat

((

0

AT&T
QLEY 17

lgnite
Setup Wizard
123M total subscribers
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Strong Demand for DT Media Advertising Inventory

Digital Turbine works with top tier Advertisers & Advertising Agencies
including the top grossing apps on the App Store and Google Play

“ OREITZ mr REET Wiatgceons ﬁ @
RS O = o STARBUCEE TARGET
Social foursquore =S Music »A ﬂ C

Rhagsody

i = &) 3
FEENEECE  Ptrulia -ﬁ‘! &ome Entertainment i‘f%ﬂ!iurk (CBS@ moviefone
illow . mes -
Finance [l === [T ISR Gaming g Azynga

Shopping g : ebay BIRCHBOX Agency WPP Aol. {Fikeu}
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Recognizing device revenue over time

9]

Device Sold
Ignite Activated

CPP campaign @ 50.40
Immediate revenue recognition
on CPP campaign of $0.40

CPl campaign @ $2.00
Revenue recognition on CPI
campaign of $0.00 at device sale

Attribution Complete

Mo additional revenue recognition on
CPP over attribution window

20% CPI1 conversion rate over
attribution window
Revenue recognition on CPI of §0.40
over attribution window
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Step change in quarterly revenue — meaningful sequential growth

(8 in millione)

$25.0

3200

$15.0

Revenue

3100

$5.0

50.0

iﬁqﬂﬂ o )
15 516 1 %,V
=
13.4
: $12.2

Q4 FY14 Q4 FY15 Q1 Fy15 Q1 FY16

mAs reporfed  mProforma

FY16 highlights:

» DT Media revenue growing
from $1M pro forma in Q4
FY15 to $3.2M and $4.1M
respectively in Q1 and Q2
FY16

« Highest ad stream revenue
in history in Q2 FY16

= Consistent contribution from
Content business

R
3
g
:

* Azzumes Appio owned since fizoal G4 2014
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Revenue

FY 2016 Full Year Guidance

(/i millionia) $90 - $100 FY16 Guidance:

$100 ! .
- cuden= . Revenue to be in the range

Range

500 : of: $90M - $100M
0 - Positive Non-GAAP adjusted
37 EBITDA for fiscal Q4

60
> » Revenue growth
B approximately 40% in
$40 Second Half versus First Half
$30 FY16
520 - DT Media revenue to grow
$10 up to approximately 200% in
30 Second Half versus First Half

FY15(as reported)  FY15(proforma)  FY16E (guidance) FY16

2015 Digital Turbine. [nc * Aszumes Appia owned forfull fiecal G3 & Q4 2015 I




Business
Outlook —

Fiscal 2016 outlook over the remainder of Q4

Q4 FY16

* Continued organic DT Media growth in Q4 FY16 driven by:

Full quarter of 8 slots on US Carrier pariners
Continued accretion in yield per device to over $2 per device
Launch of announced new customers

Potential launch of new material devices on existing distribution
partners

+ Revenue supported by a stable, predictable base from
AdStream and Content

+ Stable cash operating expenses driving profitability on an
Adjusted EBITDA basis for Q4 FY16




Business
Outlook —

FY 2017

Lookingto FY 2017

Positive quarter over prior year quarter results from large US
distribution partners through higher device penetration

Onboarding of new distribution partners including América
Mévil, AT&T and a more meaningful contribution from MTS,
Millicom and Cricket

Growth in Appia Core driven by increased focus and effort
internationally as well as RTB

Growth in DT Content driven by continued penetration of DT
Pay customers in the pacific rim and Australia and new
Content business opportunities in SE Asia
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Thank You

o Digital Turbine o @digitalTurbine @ digitalTurbine




