UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

WASHINGTON, DC 20549

FORM 8-K

CURRENT REPORT PURSUANT
TO SECTION 13 OR 15(d) OF THE
SECURITIES EXCHANGE ACT OF 1934

Date of report (Date of earliest event reported) May 25, 2017

Digital Turbine, Inc.

(Exact Name of Registrant as Specified in Its Charter)

Delaware 001-35958 22-2267658
(State or Other Jurisdiction of Incorporation) (Commission File Number) (IRS Employer Identification No.)
1300 Guadalupe Street Suite # 302, Austin TX 78701
(Address of Principal Executive Offices) (Zip Code)

(512) 387-7717
(Registrant’s Telephone Number, Including Area Code)
(Former Name or Former Address, if Changed Since Last Report)

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant
under any of the following provisions (see General Instruction A.2. below):

O Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)
O Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)
O Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))
O Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))




Item 7.01 Regulation FD Disclosure.

On May 25, 2017, Digital Turbine, Inc. (the "Company") is presenting investor information at the B. Riley Investor Conference in Santa
Monica, California. The investor presentation slides are attached hereto as Exhibit 99.1.

A copy of the Company’s investor presentation is attached to this Current Report on Form 8-K as Exhibit 99.1. These slides will be posted
on the “Investor Relations” area of the Company’s website at www.digitalturbine.com. From time to time, the Company may also use this
presentation in conversations with investors and analysts.

The information being reported in under Item 7.01 in this Current Report on Form 8-K (including Exhibit 99.1 attached hereto) is being
"furnished" and shall not be deemed "filed" for any purpose, including the purposes of Section 18 of the Securities Exchange Act of 1934,
as amended (the "Exchange Act"), or otherwise subject to the liabilities of that section, nor incorporated by reference into any filing under
the Securities Act of 1933, as amended, or the Exchange Act, except as shall be expressly set forth by specific reference in any such filing.
Item 9.01 Financial Statements and Exhibits

(d) Exhibits

Exhibit No. Description

99.1 Investor Presentation for B. Riley Conference 2017

SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by
the undersigned thereunto duly authorized.

Dated: May 25, 2017

Digital Turbine, Inc.
Chief Executive Officer

/s/ William Stone
William Stone, Chief Executive Officer
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Safe Harbor Statement

This presemtation ncludes “forward-looking statements”
within the meaning of the U.S. federal securities laws.
Statements in this news release that are not statements of
historical fact and that concern future results from
operations, financial position, cconomic  conditions,
product releases and any other statement that may be
construed as a prediction of future performance or events,
including fnancial projections and growth in various
predusts are forward-locking statements that speak enly as
af the date made and which involve known and unknown
risks, uncertaintics and other factors which may, should one
or more of these risks uncertainties or other factors
materialize, cause actual results to differ mnterially from
those expressed or implied by such statemenis. These
factors and risks include risks associated with Ignite
adoption amaong existing customers (including the impact
of possible delays with major earrier and OEM partners in
the roll out for mobile phenes deploying Ignite), actual
maobile device sales and sell-through where Ignite is
deployed 15 out of our control; mew customer adoption and
time 1o revenwe with new carrier and OERM parners iz
subject to delays and factors omt of our control; risks
associated with flucleations in the number of Ignite slots
acress S carrier partners; the challenges, given the
Company's comparatively small size, o expand the
combined Company’s global reach, accelerate growth and
ereate a scaluble, low-capex business model that drives
EBITDA (as well as Adjusted EBITDAY, varying and often

O digital turbine

unpredictable levels of orders, the challenges inherent in
technelogy  development necessary o maintain  the
Company’s competitive advantage such as adherence to
release schedules and the costs and time required for
finalization and gaining market acceptance of new
products; changes in economic conditions and market
demand; rapid and complex changes occurring in the
mobile macketplace, pricing and other activities by
competitors;, derivative and warrant liabilities en our
balanee sheet will fluetuate as our stock price moves and
will also produce changes in our income statement; these
fluctuations and changes might materially impact our
reported  GAAP  financials in sn adverse  manner,
particularly if our stock price were to rise; technology
management risk as the Company needs 1o adapt to
complex  specifications of different camriers and the
management of & complex technology platform given the
Company’s relatively limited resowrces, and other risks
including those described from time to time in Digital
Turbine's filings on Forms 10-K and 10-02 with the
Securities and Exchange Commission (SEC), press releases
and other communications. You should not place undue
reliance  on  these forward-looking  staternents.  The
Company does not undertake to update forward-looking
statements, whether as a result of new information, future
events or otherwise, except as required by law,
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Right App. Right Person. Right Time.

Digital Turbine is a mobile platform company. We connect apps to
screens. We work at the convergence of Media and Mobile —
setting a2 new standard for app delivery.




Exclusive Global Carrier and OEM Partnerships
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We work with over 300 premier advertisers and agencies delivering

thousands of apps including 70 of the top 100 grossing apps on Google Play.
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Smartphones and Apps are the Technology Ecosystem of Our Time

Digital Turbine is uniquely positioned to capitalize on this growing market opportunity

s 149 billion smartphones shipped globally in 2016, with Android's overall market share reaching 4.8 percent share
s The “App Economy” is here to stay - 80%+ of content consumed on smartphones is through apps
s Global mobile advertising market surpassed $100 billion in 20186, with the LS. accounting for 346 billion

o Facebook is driving approximately $5.2 billion in quarterly mobile ad revenue, with a significant portion from app
install ads

| The Mabile Ad Spand Gap | Global Mabile Advertising Market ]
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Platform businesses drive more shareholder value
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Ignite Platform —
Single Set of Capabilities = Multiple Revenue Streams

o
&

Digital Turbine Media - DT sourced inventory to homescreens

P

License

License - O&0 partners pay DT for delivering their apps

Delivers - 'One-click’ to apps

Ignite

1.0, 2.0, 3.0

Pay - Integration of carrier billing into apps
Additional Screens - loT, TV's, Auto, Tablets, etc.

Data/DMP - Ability to monetize data set
Dalivers e.g. Facebook Audience Network (FAN)

O digital turbine




Ignite Platform —
Single Set of Capabilities = Multiple Revenue Streams

\’3&1-"-" Digital Turbine Media - DT sourced inventory to homescreens
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‘1\05 License - O&0 partners pay DT for delivering their apps

Delivers - 'One-click’ to apps

Pay - Integration of carrier billing into apps
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Additional Screens - loT, TV's, Auto, Tablets, etc.

Data/DMP - Ability to monetize data set
e.g. Facebook Audience Network (FAN)
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Digital Turbine Media: Building Connections and Facilitating Transactions

Solving problems and creating opportunities for all parties in today's app

Problem

The
Digital Turbine
Salutien

End Customers

App discovery & app
install friction

®= Promote app discovery and
foster improved conversion

= Enhance/personalize the
overall end-user experience by
delive more relevant
content via proprietary data
analytics engine fricitonlessly

e

Advertisers

Profitable user acquisition

® Target and acquire new
customers with unigue home
SCTEEn ACCess

* Provide measurable tracking
cﬂl?jti& to maximize campaign

& 2017 Dagdal Twbine, [N

N

Operators & OEMs

Cut out of the app
economy

® Improve profit margings by more
effectively monetizing valuable
“beachfront” app property

= Actively engage with
subscribers to deliver a richer
user experience (no longer a
“dumb pipe’)
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The Digital Turbine Media: Building Connections and Facilitating Transactions
Solving problems and creating opportunities for all parties in today’s app

Problem nwmﬁ;{.}fﬂ”’p Install Profitable user acquisition Cut out of the app economy
® Promote app discovery * Target and acquire new ® Improve profit margins by
and foster improved customers with unique mare effectively
conversion rates home screen access manetizing valuable
The " Enhance/personalize the »' Provide measirable “beachfiront” app property
Digital Turbing [ erauend-user tracking data to maximize = Actively engage with
Solution ciernnce iy eIl mr;p‘.;em ROI subscribers to deliver a
richer user experience (no
proprietary data analytics v
engine in a frictionless kanger a “dumb pipe’)
manner

Digital Turbine’'s mission is to deliver the right app to the right customer at the right time
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Recent Deployments and New Partner Announcements

Deployments with major distributors and new partners reflect multi-faceted demand

[Lenovo JlR
Launched
Gubus -

Lenovo launched with Ignite in May 2017, Ignite 5 currently live on Moto E devices globally
$458+ compary with customens in mone than 160 countimes; 10% smanphone market hare in

Incia
Shipped a total of 15m smarphanes in O04; Sales of Moto-branded phones grew 3059 00

Marred exclusive provided for Indus OS5 mebile app campaigns
Indus OF is already the 2nd most popular mekile 08 in India, the world's fastest growing

smartphane market
Multiyear agreement to provide and manage app campaigns set to begin in the second half of 2007

Featured

Upcoming
Launches

Expedt to lunch first devices with T-Mobile/Metre PCS beginning in the September

fuarter
67 4G LTE wireless subsonbers s the LS.

Expect to launch Iignite with Acer, a leading global lectronics brand, in the September quarter
Ignite slated to become & standard feature en Android desioes purseant to imultiyesr global
agreement

Expect to lmench Ignite with Tracfone Begirning in the September guarter

Leading no-contract provider with 25m subscribers and S0.000 retail kecations in the

Amenicas

Espect ta launch Ignite with Micremax in the September quarter
One of the largest srarphone manufactsrers in India with an estimated 11% dedmestic market

share
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|
Operational and Financial Update

Operational Update

m |gnite was successfully deployed on the recently launched Samsung Galaxy S8 and S8+ with key carriers,
including Verizon, AT&T/Cricket, and America Movil

= AT&T launched ‘Ignite Blended Flow’ version and is now delivering sponsored native app preloads as well as
the AppSelect wizard

s “Same-store” bid rate and revenue-per-slot increases continue o showcase the strengthening demand for
unigque access to the home screen

= Ignite 3.0 expands the addressable market opportunity and generates additional sources of recurring revenue by
helping end users minimize app install friction, organize apps more efficiently, balance privacy concerns with data
insights, and facilitate in-app purchases

= Ignite Delivers enables frictionless “one-click” app installs and is now live in select trials

s DT Pay continues to gain meaningful traction in the mobile payment marketplace and is now live in India,
Singapore, and the Philippines

Financial Update

m Credit Facility Details
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Management Team and Board of Directors

[ Management Team

Board of Directors |

w Bill Stone, CEQ
o Bill was prestously SVP at QUALCOMM Inc. He has senved
as CEQ/President of multiple startups and has extensive
expeTience in carier relations, mobile, content. marketing
and distribution, having held executve positions at several
carriers such as Viarizen, Viodafone, and AirTouch

w Barrett Gamison, EVIP & CFO
o Barrett served as the Chief Financial Officer of Competitor
Group, InG., @ media and évent compary in the actve
Ifestyle indusiry,; the Chiel Financial Oificer of Metspend, a
divigaon of TSYS Comparry, a heading financial techrology
carmpany

» Daphra Steinmetz, CTO
o Daphna was pravicusly CTO of ThetaRay, VP Strategy and
Inncvation at Amdocs, Chief Innovation Officer at
Comwersa, and on the board of Amocbes (sobd to Singtel)

w Mk Montes, EVP Globa! Business
o Mick served as President of Logia Mobile USA, CED of Viva
Vision, and spent 10 years in senior level sabes and
markating positions with Venzen Wireless

u Jon Mooney, Head of Asie Parific
o Jon was founder and COO of MIA prior to its acquisition by
Digital Turbine in 2013, He worked previously at T-Mobile
and Telstra in Eurcpe and Asia Pacific,

Rob Deutschman

a Chaimman of the Board

2 Managing Director at Cappella Capital

a Former Managing Director at Saybrook Capital

Mahan Gyani
a Former President and CEO of ATET Wirekess Mobilty
Sersies

a Cumertly on board of Ruckus Wirelass and ldea Cellular
a Prior boands: MTS, Keynote Systems, Safesay

Detf Karish
a Presdent of Windsar Media
a Fommead af Media Strategy & Corporate Development
at Yl

Chris Rogers
g Partner at Lumia Capital
o Former Co-Founder of Nextel Communications and SVP at
Sprint Mestel

Paul Schaaffier
a Co-Founder, Vice Chainman & OO0 of Mandalay
Entertairment Group
a Former EVP of Sany Pictures

Ball Stonme. CRO
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]
Investment Highlights

) digital turbine. investment Highlights

Uniqualy positioned in high growth, $100 bilion mobile advetising market

30+ partnerships and long-term distribution deals with top-tier glabal carrers including Verizon, America Movil, Reliance Jio and ATET

Powered =450 million app preloads for thousands of advertizers and access te mera than ena billien maobile subscricers globally

T0% Y organic revenue growth in the O&0 business in the recently complated December 2016 quarter

Increasingly diverse revenus mix rapidly shifting to higher margin revenue streams amid expanding market opportunity

Saveral impending high-profike partner launches and promising business development pipeline

Experienced management tearn and board with a track record of outsianding business growth at varlous carriers and technology
companies including AT&T, Sprint, Nextel, Yahoo, and Sony
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Summary Financials

Fiscal Year Ending March 31,

(% ir rmélliens, except for per share data) 20144 20154 20164 Q1-Q3 2017A
[Total Met Revenues $24.4 $28.3 $86.5 $69.2 |
YoV Growth % 533% 16% 206%
|Non-GAAP Gross Profit $9.6 $8.1 $20.4 $15.1 |
Nan-GAAP Gross Margin 39% 29%, 24% 22%
[Non-GAAP Adjusted EBITDA (57.9) ($13.4) (59.1) ($8.2) |
|Operating Income (Loss) ($15.5) ($23.7) ($25.9) ($18.2) |
EPS ($0.63) (30.63) ($0.486) ($0.26)
Common shares outstanding 27.5 390 61.8 66.4

* Non-GAAP adjusted gross profit end gross margin are defined os GAAP gross prafit end gross margin adfusted to exclude the effect af intongible amartization expense.

* Non-GAAF Adjusted ERITDA is colculated os GAAP net Income (lass] excluding interest expense, FX gains (losses], income taxes, depreciotion and amortizotion, stock-bosed
compensation expense, the change in foir valve of derivatives, other income/fexpense).
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|
Evolving Mix Shift Toward Higher-Margin O&0 Business

080 revenue has more than tripled over the past six quarters and now exceeds 50% of total revenue

Quarterly Revenue By Business
ko
30
s
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Balance Sheet
i iy il Dagambar 31, 2016
ASSETS
Cirrent aissts
Cash and cash equivalents $6.03
scrounts receivable, net of alfowance 1927
Deposits 013
Prepaid sxpensds and oihar current assets 0.55
Tetal curient sssets $25.98
Praperty and equipment. nel 248
Deferred tax assets 02e
Intangile assets, net GBS
Gl TBbE
[ToTAL AssETs $112.22 |

LIABILITIES AND STOCKHOLDERS' EQUITY
Current liabilities

Accounts payable §19.81
Accrued license fees and everee sharg Bs
Accrued Compersation L1
Dthar current Eabilities 1.63
Tedal curnent liabilisies 3146
Comertible nodes, net of debt sswance costs 946
Convertible note embedded derivave Bablity $i27
‘Wanrant Eabilcy $0.43
Onher par-ourrent Babilded 1.1
Total liabilities I
Stockholders’ eguity $68.51

|TOTAL LIABILITIES AND STOCKHOLDERS' EQUITY i'l'li.'-']__l
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Thank you

B. Riley Conference
May 25, 2017




